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The year 2022 started off with a lot of

promise but it lasted only for a few weeks.

As we move forward in our battle against the

Covid-19 pandemic with people already

being inoculated with booster doses, dark

clouds hover over the world economy. While

the virus taught us what to do and what not

to do as individuals, it is now time for the

business world to learn the same. For every

budding manager out there, the onus is on

us to impart our knowledge and abilities

towards making things better in our own

capacities. Let us dedicate our time and

efforts to building supportive human

relations.

Climate change concerns and the advent of

green energy has given the governing bodies

to come up with innovative

countermeasures. A step in the right

direction was taken when a lot of countries

came forward with their net carbon zero

targets, India setting it to the year 2070.

We also witnessed a significant shift in the

education system after the lockdown

measures of 2020. Students at DoMS are

thrilled to resume the program in offline

mode. Moving from online mode to in-class

lectures has boosted the morale of students

and faculty alike. This magazine issue,

curated by the students, tries to put forth a

few areas of interest and current affairs

covering the business world. Through this

issue, we aspire to captivate your mind and

hope you enjoy reading the articles.

Please contact us at

domination.doms.iitr@gmail.com to share

your feedback and thoughts.

-Team Domination

mailto:domination.doms.iitr@gmail.com
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Mobility Revolution
6

The patent number 37435 issued in the
name of Karl Benz in 1886 is widely
accepted as the birth certificate of the
Automobile industry. Since the first release
of petrol-driven cars, it has taken nearly
one and a half-century to make significant
strides in the automobile industry. From
there till now, human mobility has come a
long way in the context of comfort capable
of long-distance rides and durability with
enhanced safety measures for passengers.
But all these developments had a price
attached to the depleting health of the
environmental elements responsible for
sustaining the quality of life for the
inhabitants of planet earth. The usage of
cars having an Internal combustion engine
releases an excessive amount of carbon
content into the atmosphere, increasing
the pollution level and causing damage to
the environmental forces impacting the
global climate.

A paradigm shift in Automobile Industry:
The present level of scientific rigour aligns
with the ever-increasing need for
sustainable living.

One such instance where scientific
innovation and invention have gifted
humanity with the opportunity to
reconfigure the global climate issue is the
Invention of Electric Vehicles (EV). These
battery-operated vehicles have zero carbon
emissions while driving and produce
negligible sound. They use rechargeable
Lithium-ion batteries that are pretty long-
lasting and dependable.

The automotive sector of India is one of
the largest in the world. The total number
of registered vehicles across the country
was around 295 million from 1951 to 2019.
This fact unquestionably puts India at the
helm of transforming the Automobile
Industry, paving the way for sustainable
transportation. India is witnessing a
gradual shift from petrol/diesel fuel-driven
vehicles to electric vehicles. The demand
and usage of Two-wheeler electric vehicles
are on the rise, evidently observed in
Figure 1.

Sales volume of electric two-wheeler across
India from 2016 to 2021.
The sales of two-wheeled electric vehicles
have multiplied by approximately seven
folds in the preceding five years.

The steady increase in the fuel prices is
burning a hole in the user’s pocket as the
operating cost of petrol/diesel driven
vehicles is becoming unbearably expensive.
Thus, Electric vehicles are assumed to
become the next best alternative for
commuting at an affordable and convenient
rate of operation ability in the future times.

D O M I N A T I O N
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Government Support for EV adoption:
At the governmental level, the purchase of
Electric driven vehicles is receiving
conspicuous thrust through subsidies under
the Faster Adoption and Manufacturing of
Hybrid & Electric Vehicles (FAME) scheme.
First launched in 2015 with a meagre
budget of Rs. 75 crore to boost the
development of the EV market and
manufacturing eco-system in the country,
the FAME scheme quickly grabbed the
attention of Indian automobile buyers and
manufacturers relating to all vehicle
segments inclusive of 2 Wheeler, 3
Wheeler Auto, Passenger 4 Wheeler
Vehicle, Light Commercial Vehicles and
Buses.
The focus area of the scheme constitutes:
1.Technology Development
2.Demand Creation
3.Pilot projects
4.Charging Infrastructure

The allocated budget for the FAME scheme
for the fiscal year 2023 is estimated to be
Rs. 2,908 crore is a remarkable upsurge in
the funding compared to its early allocation
years. The hike in the government subsidy
for electric two-wheelers to Rs. 15,000 per
kWh from Rs. 10,000 has given the
requisite fillip to EV demand creation,
successfully turning many heads towards
considering EV as an option. In addition to
this, the cap on incentives has been raised
to 40% of the vehicle cost from 20%.

push toward adopting EVs is to counter the
climate change happening globally. It is
determined to reduce carbon emissions in
all possible ways for a better and
sustainable future while simultaneously
syncing in with one of the 17 Sustainable
Development Goals (SDG) chalked out by
the UN General Assembly intended to be
met by 2030.

There has been a slow yet noteworthy
decline in the demand for petrol/diesel
driven vehicles.
Figure shows the receding demand for the
same.

With the two-wheeler industry estimated
to grow at over nine per cent in the next
few years, more investments in the clean
energy sector could pave the way for the
domestic market.

D O M I N A T I O N



8 Focus on Clean Energy:
The positives of using an EV on the current
environmental elements are directly
proportional and highly affected by the
source of the electricity utilized to charge
up the EV batteries. In India, the primary
source of electricity production is coal-
based, which is a concerning issue as far
as the viability of mass-scale adoption of
the EV is considered.
Figure 3 gives a fair idea about the
dependence of India on coal as a fuel to
generate and maintain the current power
supply. Thinking of the future where EV
production and sales will shoot up,
resulting in an unprecedented demand to
power EV batteries, it will lead to a
detrimental impact on the environment as
there exists a cavity in the source of clean
power supply.

The share of installed electricity generation
capacity across India from coal was the
highest, at approximately 54 per cent, as
of August 2020.

The simple solution to this lies in managing
the power generation source and
developing greater dependence and
capacities for electricity production via
renewable channels.

As in the case of the UK, the percentage of
fossil fuel-generated power declined to a
record low in December 2019. This
happened because of the augmentation of
the installed renewable energy capacity,
wherein Wind and Solar energy account for
nearly 39% of the total power generation
in the quarter of 2019. Coal-fired power
plants are limited to contributing barely
1% of the UK’s electricity demands in the
same period.

Conclusion:
India is home to the most polluted cities in
the world. 12 of the world’s 15 most
polluted cities are in India. In addition to
this, 63 of 100 of the most polluted places
reside in India. Electrifying transportation
to the maximum extent requires instant
attention while simultaneously working to
generate and harness clean and green
energy. India possesses the potential to fill
the sustainability gaps the world is facing
with its sheer capability of research and
development, industry collaboration and
global partnerships. The combined &
concerted efforts of the world fraternity
towards shaping a better future can only
address and overcome the global issues.
India has superior policies in clean
technology, and renewable energy,
wherein significant milestones have been
achieved so far. Still, it’s a long journey,
and the march towards sustainable
transport should catch up faster to meet its
objectives.

D O M I N A T I O N



THE BOOM OF IT INDUSTRY

DURING AND POST 

COVID-19 PANDEMIC

The COVID – 19 Pandemic has caused
inevitable changes in many industries, and
Information Technology (IT) industry is
among them. The negative impacts of this
situation are more compared to positive
effects.
Lockdown's Impact on the IT Industry:
The IT industry experienced substantial
problems that resulted in an economic
downturn. Due to public health concerns,
many companies were compelled to
require their staff to work from home
(remotely). Many companies with
worldwide dealers were losing a lot of
money. For Example, Because of the
scarcity of iPhones on the market, Apple
Inc.'s stock is expected to drop by 10%.

The parts needed to make iPhones are
meant to come from China, now under a
trade embargo.
Many tech conferences were canceled
because of the spread of this deadly virus,
which could have been a terrific
opportunity for many companies to extend
their horizons through collaboration. A
couple of the meetings were switched to
teleconferences, but they didn't have the
same reach, and conference attendees
didn't have the same networking
opportunities as they would if they were at
the conference. The loss of US$ 1 billion is
estimated because of the cancellation of
these big tech conferences.

by Nandan Chaudhary

MBA DoMS
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Hidden Boon in this pandemic:
Despite this, the IT industry is predicted to
proliferate, from US$ 131 billion in 2020 to
US$ 295 billion in the next five years by
2025, compared to many other sectors.
The rising demand for software and social
media platforms like Google Hangouts,
WhatsApp Video Call, Zoom, and Microsoft
Teams is the primary reason for this
industry's growth. These teleconferencing
systems allow persons under quarantine to
communicate with their loved ones while
still holding conference meetings and
working. The economy will flourish because
people recognize the value of the internet
and technology in keeping us safe and
facilitating communication between doctors
and the public during these emergencies.
The IT sector shifted from a cost
advantage to a customer advantage
approach, keeping the emergence of a
more customer-centric operational focus.
The valuation of listed companies has
touched a high of almost half a trillion due
to increased digital spending and
increasing focus on new sectors like
healthcare.

Some innovative ideas from
throughout the world:
Many countries experiencing a government
shutdown have invested in smart city
solutions, such as cops in China utilizing
drones equipped with thermal sensors to
spot coronavirus signs and provide prompt
medical assistance.

In Australia, the government built a
chatbot to keep individuals informed about
the situation and answer their queries,
reducing the spread of false information
and preventing public panic. In South
Korea, the local government has released a
Smartphone app that allows self-
quarantine employees to communicate
with their co-workers and ask questions
about the work procedure.

In China, the telco AHS created a 5G-
powered system to enable virus-affected
people to receive consultations and
diagnoses by connecting physicians at
West China Hospital to 27 other hospitals
in the area. That allowed doctors to
communicate more quickly and arrive at a
diagnosis and also allowed them to keep
track of emergency patients who require
immediate medical attention. If a hospital
cannot provide it, the patient can be
transferred to the nearest equipped
hospital for treatment.

D O M I N A T I O N



Growing Threats and Opportunities in
the IT Industry:
The coronavirus created numerous
opportunities in the IT industry, including
the increased demand for 5th generation
(5G) technologies. This will aid in the
expansion of connections that support
primed remote interactions. Due to the
pandemic, this has become a primary focus
for many organizations. Telehealth is one
of the crisis' emerging sectors. This could
allow people to be diagnosed, treated, and
operated on without the presence of a
physician. Many apps have been developed
in recent months to aid in this endeavour.
Many patients in self-quarantine require
medical supervision and assistance daily,
and these applications may be able to
assist them.
There are other threats, such as what will
happen to the IT sector after the pandemic
is over? Many exporters in this business
believe that, unlike the global economic
and financial catastrophe of

it will be unable to recover after the 2008,
downturn. The central banks used to assist
in improving market stability, but now they
are powerless.

India is a leader in developing and
exporting IT and ITeS, such as software,
business processing, financial technology,
e-commerce, and online health care.
Despite the Global Financial Crisis of 2008-
09, their total percentage of GDP increased
from 15% in 2007 to 16% in 2010 and to
21% in 2019. During the peak of the
COVID-19 pandemic, this industry held up
well, with a y-o-y fall of "just" 12.5% in
the second quarter, compared to a 23.9
percent drop in overall GDP (MOSPI, 2020)
and a 44 percent drop in the
manufacturing sector (Figure1A). Experts
are optimistic about the industry's future,
with revenues predicted to expand at a
7.7% annual rate until 2025.

D O M I N A T I O N
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India is a leader in developing and
exporting IT and ITeS, such as software,
business processing, financial technology,
e-commerce, and online health care.
Despite the Global Financial Crisis of 2008-
09, their total percentage of GDP increased
from 15% in 2007 to 16% in 2010 and to
21% in 2019. During the peak of the
COVID-19 pandemic, this industry held up
well, with a y-o-y fall of "just" 12.5% in
the second quarter, compared to a 23.9
percent drop in overall GDP (MOSPI, 2020)
and a 44 percent drop in the
manufacturing sector (Figure1A). Experts
are optimistic about the industry's future,
with revenues predicted to expand at a
7.7% annual rate until 2025.
This epidemic has shown some crucial
tendencies for the IT/ITeS industry in India
and Latin America. The first is the rapid
use of remote working, which companies
will likely embrace over time and migrate
to a secure borderless workforce model. In
the post-pandemic era, a new work culture
based on the 25-25 model may emerge, in
which just 25% of the workforce is
expected to come to work for only 25% of
the pre-COVID work hours. Furthermore,
corporate travel will be severely restricted.
These changes present a once-in-a-
lifetime chance to tap into a globally linked
produvtive workforce that is empowered to
act in unpredictable times via digital
interfaces. This scenario is most likely to

occur. This scenario is anticipated to boost
India's and Latin America's IT/ITeS
outsourcing sectors.
Another factor is the growing demand for
technology in enterprises. The epidemic
has changed what was once a choice into a
requirement – the adoption of new
software, robotic process automation, and
artificial intelligence to improve services
and security – even though this
transformation would have occurred in the
next three years at the very latest. To fully
reap the perceived benefits of this new
work culture, organizations must develop
sustainable business models with built-in
technology to protect against cybercrime,
data breaches, and regulatory setbacks
(Cudahy and Gautam, 2020).

D O M I N A T I O N

12



Another connected trend is the global
increase in demand for digital upskilling of
workers, which benefits the IT/ITeS
business. "By 2022, no fewer than 54
percent of all employees will require
significant reskilling and upskilling,"
according to the World Economic Forum
(WEF), to adapt into the new realities
provided by digital transformation.
According to NASSCOM, today's IT
workforce is just 70% relevant in terms of
skills and relevance (2020). To cater to
more sophisticated client needs, large
Indian players such as KPMG and McKinsey
(2020) have already begun to invest in
upskilling their employees with a focus on
training modules in cloud technology,
artificial intelligence, machine learning,
user experience, cybersecurity, customs
relations management, mobile application
development, and digital networking
(KPMG, 2020).
Three future patterns can be used to track
the general route of recovery in the post-
COVID-19 world. To begin, each region will
strengthen its self-sufficiency. Second, in
the Fourth Industrial Revolution, digital
ubiquity will be the norm, and IT
companies should expect growing demand
for their services as the demand for
increased connectivity rises.

In conjunction with cloud technology and
automation, emerging technologies such as
analytics and big data, as well as AI,
robotics, and AR/VR, will increasingly
define growth. Third, flexible and
sustainable business models that adapt to
changing consumer behaviour will be
critical. As a result, with the appropriate
strategy, cooperative policies, and
readiness, Indian IT/ITeS companies can
prosper in the LAC region and vice versa
by working together to produce tech-based
solutions to the COVID-19 pandemic's
disruptions.

D O M I N A T I O N
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BLOCKCHAIN

Blockchains are well-
known for maintaining
a secure and
decentralized record of
transactions in
cryptocurrency
systems such as
Bitcoin. The blockchain
invention ensures the
authenticity and
security of a data
record while also
generating confidence
without the
requirement of a third

party. Blockchain, hence, is fundamentally
a digital ledger that records every
transaction that takes place. As it is
decentralized, there is no one single
authority, meaning that no one can
manipulate the transactions in this ledger.
The information stored in the blockchain
data structure cannot be tampered with, as
altering one block would mean changing all
the other blocks that follow it. If one past
block is changed, all the following blocks
are changed.Thus,it is impossible to
change

in even one block to escape being noticed.

The goal of Blockchain is to make it
possible to record and distribute digital
data without the capacity to change it. A
blockchain is used to create immutable
ledgers or records of transactions that
cannot be modified, deleted, or destroyed.
Distributed ledger technology (DLT) is
another name for blockchains

by Abhimanyu Kaundal

MBA DoMS
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But now, it has surpassed and sought
utility in different areas. Some cases are
discussed below.

•Banking and Financial payment
structure: Blockchain allows anyone to
exchange money faster, more efficiently,
and securely. Many traditional banks are
already working on adopting blockchain
technology to improve their transactions.
It has also played an essential role in
projecting the need for decentralized
currency such as Bitcoin.
•Internet of Things: Cars, buildings,
doorbells, cameras, refrigerators, and
other 'things' with software, network
connectivity, and sensors are now part of
the Internet of Things (IoT). Hackers can
acquire access to the automobile you're
driving or your house since these devices
work from a central point that handles
communications. Because it decentralizes
all information and data, Blockchain can
overcome these significant security
problems. Blockchain has emerged as a
requirement for the Internet of Things to
grow and progress.

•Privacy and Cybersecurity: Blockchain
uses robust cryptography to verify and
encrypt all data, making it resistant to
unwanted alterations and hacks. Data loss,
corruption, human mistake, and hacking
are all risks that centralized systems face.
In recent years, the Target, Verizon,
Deloitte, and Equifax incidents are prime
examples. A decentralized, distributed
blockchain architecture would make cloud
data storage more secure and resistant to
assaults.

•Unified Communications: Blockchains
have the potential to make automated
communication quicker, safer, and more
dependable. In specific industries,
mechanical or digital communication based
on pre-built algorithms is already being
used at scale. Emails, system alerts, and
phone notifications are examples of this.
Early adopters explained that this type of
communication is usually non-critical and
asynchronous. Blockchains can level the
playing field by allowing authorized, bi-
directional communications and
transactions to occur more freely in an
automated environment while also
producing an immutable record of
communication. As a result, our
communications will be substantially safer
and more reliable.

•Crowdfunding and Donating to
Charities: Blockchains can assist in
ensuring that your money reaches its
intended destination. Donors can know
where their money goes through a secure
and transparent ledger, and
cryptocurrency-based organizations are
already building trust through smart
contracts and online reputation systems.
The UN's World Food Programme is
experimenting with using blockchain
technology to allow refugees to buy food
with Iris scans rather than vouchers, cash,
or credit cards.

D O M I N A T I O N
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•Healthcare: Healthcare organizations are
unable to communicate data across
platforms safely. If the diagnoses are
accurate, the treatments become more
effective, and more cost-efficient care
might result from improved data sharing
across providers. Hospitals, payers, and
other participants in the healthcare value
chain might employ blockchain technology
to share network access without
jeopardizing data security and integrity.
•Rentals and Ride-sharing: Blockchain
can create decentralized peer-to-peer ride-
sharing apps and allow car owners to auto-
pay for parking, tolls, and fuel.
•Research and clinical trials: Beyond
greater data sharing, Blockchain has the
potential to enhance healthcare before it
enters the treatment phase in research and
clinical trials. Effective analysis and clinical
trials need the collaboration of several
locations and stakeholders and the careful
handling of large volumes of sensitive data
from various sources.
•Law enforcement: Maintaining the
integrity of the chain of evidence is critical
in police investigations. Thus, a distributed,
difficult-to-falsify record preserved on
Blockchain might offer another degree of
protection to the evidence-handling
process. Furthermore, Blockchain may
indicate specific transaction patterns,
alerting police when someone participates
in suspicious financial activities.
•Agriculture: Beyond the food and
beverage industry's concerns about safety
and traceability, Blockchain has the
potential to assist the agriculture sector in
adapting. A decentralized blockchain
technology throughout the agriculture

supply chain might increase transactions,
market expansions, and product-specific
logistics. A blockchain record in agriculture
can build confidence between merchants
who would not otherwise know each other.
It can also aid market expansion and
promote healthy competition among
sellers.
•Government: Blockchain has the
potential to decrease bureaucracy while
also improving security, efficiency, and
transparency. Welfare and unemployment
payments could be more readily validated
and delivered, and votes could be counted
and certified for legality more efficiently
and error-free.
Blockchain has emerged as a versatile
solution for gaining efficiency and being
responsive. Having fundamentals being
pillared on technology can help create
sustainable change and accountable
transparency in the system. As technology
embeds more deeply in different industries
and sectors, it is becoming a survival need
for organizations to extend applications of
such technology.

D O M I N A T I O N
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Tech-enabled 

Employee 

Performance 

Management 

and Skilling

To meet the needs of the ever-changing
performance management landscape,
organizations must keep relevant with
cutting-edge best practices and
technologies.
It's been a while since progressive
organizations have moved away from
managers setting annual goals for
subordinates and conducting annual
reviews. It's now shaped up to pushing
personal goals connected with the
organization's OKRs, setting ambitious and
progressive ideals, and having ongoing
interactions with a growth mentality.
People own their jobs, and they must own
all parts of improving their performance
and being prepared for future
requirements, all while utilizing technology.

Examining the practices of tech-
enabled persons
To meet the needs of the ever-changing
performance management landscape,
organizations must keep current with
cutting-edge best practices and
technologies. Following the epidemic, there
has been an increase in the use of the
hybrid work model. While numerous
companies have adopted a hybrid work
approach, a few have gone so far as to hire
people to work from home full-time.
During this time, technology has greatly
aided in improving productivity levels.
Performance management solutions that
are technology-enabled make the
manager's evaluation process easier and
turn employees into active participants in
their ongoing dialogues with managers.

by Jugal Navalkar

MBA DoMS
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Technology-based Performance

Management Tools - Evaluation of KPIs

is one of the components essential for

proper job management to continue

reaching work productivity goals. It helps

expand the IT structure and improve the

organization's performance by making

data-driven decisions. Creating project

milestones can assist team managers in

maintaining track of productivity and

deadlines, resulting in impressive KPIs.

Appropriate work management aids in

more accurate knowledge of how a project

progresses. Companies that are more

receptive to adopting innovative

performance management systems and

assisting employees with growth and

career development programs will emerge

victorious in this "talent war" in the long

run.

People's practices are increasingly

centered on skilling - Upskilling people is

another essential aspect of an

organization's growth. The novel epidemic

has highlighted the unknowns that may

arise in the future. Companies are

rethinking their long-term goals and

emphasizing reskilling and upskilling their

present workforce. One of the most

pressing concerns is how to handle

upskilling programs, particularly in the

context of a hybrid work style. To begin

with, utilizing folks will enable you to plan

and implement more effective ability

options. Rather than examining these

activities indiscriminately, collecting data

and your business questions and focusing

on individual qualities is an excellent place

to start. This is known as "People

Analytics" in technical terms.

HR directors may use people analytics to

produce data-driven insights to help them

make better hiring decisions, optimize

workforce operations, and boost employee

satisfaction.

Here are a few methods to help your

company encourage upskilling:

1.Anywhere Learning – As a result of

the Covid-19 pandemic, workplaces were

closed, and employees were forced to work

from home, resulting in a shift in people's

lifestyles. Today, most businesses use a

hybrid working arrangement in which

workers can work from home or their

offices. Virtual training sessions, which

may be organized through various internet

portals, are preferred by organizations

because they can reach a bigger audience,

are less time-consuming, and fit people's

new lifestyles. Employees can obtain better

and faster feedback from their mentors,

which aids in their personal and

organizational development. Bite-sized

learning, co-learning sessions, and mentor-

led programs are all examples of

progressive learning methods.

2.Time Sheets – One of the most

important aspects of maintaining a healthy

work culture is timesheets. It aids in

recognizing time allotted to each customer,

tracking progress, understanding the weak

areas that need to be addressed, where

time needs to be invested in accomplishing

priorities and objectives, and where it is

currently being invested, making course

corrections, and increasing productivity.

D O M I N A T I O N
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3.Mentorship Sessions Over the
Internet – Conducting one-on-one virtual
meetings with mentors is another way to
keep employees' skills up to date. Mentor
sessions are valuable since they may
supply employees with the correct
direction and expertise, which will aid in
their professional development.
4.Online Training Modules – Regular
online training modules should be held on
the company website to help employees
better understand the business, which will
allow them to advance in their current
position and move up the corporate ladder.
5.E-Library – These days, businesses are
creating online libraries for their
employees. Employees get free access to
this library, where they can read books on
a variety of topics to improve their skills
and knowledge in their present field or
learn new ones.

Organizations have established their own
fitness applications to care for their
employees' physical health as part of their
overall growth. A physically fit and healthy
individual may concentrate on their work
and be committed to achieving their
objectives
7.Podcasts – No one has time to attend
an offline training session in today's fast-
paced world. Trainers can record their
sessions and upload them as a podcast,
allowing employees to listen to them
whenever they want and acquire new skills
at their own speed.

19

D O M I N A T I O N



Additionally, managers can establish
numerous mentorship programs that will
not only assist employees in developing
their experience but will also benefit the
organization.

Regardless of the title, learning is a
continuous process. A learning culture in
an organization will not only raise the
number of exceptional employees but will
also provide more direction and feedback,
which will aid in maintaining healthy
employee interaction. Upskilling and
reskilling can help people reach their full
potential and take on new jobs when the
firm requires assistance.

As a result, a holistic approach should be
adopted to maintain track of employee
performance and upskilling. While high
productivity and growth are critical,
adapting to new technological tools for
improved employee performance and
upskilling are equally vital. There's no
doubting that performance management
and skill development are inextricably
linked.

D O M I N A T I O N
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METAVERSE 

OR 

METAWORSE?
METAVERSE: IS IT THE END OF THE REAL
WORLD?
After Facebook changed its name to META
last year, much talk around the world is
happening on METAVERSE While it seems
that Metaverse is a product of META, it is
not (just to clear out things). The origin of
the term and its meaning are interesting;
the METAVERSE might interest you more.
The term metaverse was first used by Neal
Stephenson in his anti-utopian novel Snow
Crash. He described it as a 3D virtual
space where humans as avatars can
interact and said Virtual Reality is the
successor of the current internet.
In simple words, Metaverse is a digital
world of humans where humans are in

avatar form, can interact, and have specific
rules and rewards. For ex., what you do on
Instagram, is you have a profile, which
means you have a presence, you post
photos and videos, that is the way of
interacting with each other, specific
guidelines to post them and likes and
comment you can say it as rewards for
you. Another example would be during the
pandemic; we worked every day in Office
metaverse. (Now you ask that Metaverse is
here, then why do people say it is a future?
The simple answer is that) These examples
are just basic versions of what a
metaverse will look like in the coming
years.

by Umang Patel

MBA DoMS

21

D O M I N A T I O N



Snapshot of Google Trend Data for ‘Metaverse’ in India for the past 12 months

According to Mark Zuckerberg (Founder of
Facebook - now META), it will take
approximately 5 to 10 years for Metaverse
to become mainstream. It is growing
aggressively right now.
Technologies like Virtual Reality and
Augmented Reality make up the Metaverse
that can combine the real physical world
and the virtual or digital world. However, it
does not mean that it can be accessed only
via VR or AR; as described above, it can be
accessed via games, social media, and
even mobile phones. It also creates a
digital economy where users can create,
buy and sell digital goods and services.

Creators already building in these digital
economies will mostly be rewarded in NFTs
(Non-fungible tokens) or FTs (Fungible
tokens). An example of digital economies
would be Buying clothes for your digital
avatar. You buy a skin for your guns in
PUBG can be a good example.

In a more realistic vision of Metaverse, it
will be interoperable also. That means
allowing the virtual items to take from one
platform to another. For example, the skin
you bought in PUBG can also be accessed
in Fortnite. Interoperability is one of the
main challenges for the Metaverse
currently.

Big giants are already investing huge
money in the Metaverse, no matter how
significant the challenges are. Starting with
Microsoft, their biggest deal is $70 billion
to acquire Gaming development company
Activision Blizzard, a step towards
Metaverse. Meta - previously Facebook- it
all started here; they invested $10 billion
in the acquisition and development of
hardware and software of VR technologies,
also planning to invest in AR - another
promising technology in the Metaverse.
Google, Nvidia, Qualcomm, and Shopify
are also racing towards the Metaverse.

D O M I N A T I O N
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Even though it seems a very cool concept,
it also has several impacts on the
environment. Though several people
believe it can reduce travel time for
business and fun and eventually reduce the
pollution. However, it can also lead to an
influx of greenhouse gas emissions. Also,
AR-VR technologies use AI and cloud
gaming (increase the necessity of high-
resolution images), which require and will
increase a large amount of energy. A
recent study estimates that one training AI
model will generate carbon dioxide, which
is 5x a car could develop in its entire
lifetime. Even though big giants like FB and
Microsoft claim to achieve net-zero
emissions, the continuous development of
Metaverse will encourage people to try and
buy new technology resulting in more
influx of e-waste responsible for polluting
our air, soil, water, and landfills.
However, apart from pollution, there is
much criticism about Metaverse worldwide.
Elon Musk (CEO of Tesla and SpaceX) does
not like the concept of virtual reality
goggles. Harris's poll found that only 38%
of Gen Zs agreed that Metaverse could be
the next big thing.

The need for a firm policy in virtual worlds
to protect safety and freedom of speech,
as we have seen instances of women have
been harassed since the time the digital
world is there.
We have to wait for how companies and
governments worldwide respond to it. Also,
whether Metaverse is a big thing in the
future and solves problems, or will it be
just a money-making machine for some
tech giants.
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Impact of Russia-Ukraine War 

on Indian Economy

“Had the World War I never happened, the world today would be immensely richer”
– Forbes.

The war between Russia and Ukraine is
threatening the global order’s stability. It
has heightened global trade uncertainties
and will have an impact on oil and several
other commodities prices globally as
Russia and Ukraine are the major global
commodities producers. Brent Crude prices
soared to around $130 per barrel on 9th
March 2022, up 43 percent from the
beginning of February, in response to the
United States’ embargo on Oil and Gas
imports from Russia.
This might be a significant hit to global
economic growth because Russia is the
world's leading crude oil supplier. Russia-
Ukraine war will increase the prices of the
following items due to supply chain
disruption-

1) Fuel, 2) Cooking Gas, 3) Petroleum
Products, 4) Automobiles, 5) Coal &
Fertilizers, 6) Sunflower Oil, Soybean Oil,
and Palm Oil, and 7) Gold, Precious Stones
& Metals.

According to Experts, the protracted battle
would generate turmoil in the Indian
economy in the coming weeks even though
the fierce battle is taking place 5000 Kms
away, the common man should brace
himself since the price of numerous things,
such as fuel, oil, metals, and precious
stones, are expected to skyrocket in the
coming days.

by Shreyans Pagariya
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The Chief Rating Officer of ICRA
(Investment Information and Credit Rating
Agency) said, "The economic sanctions
imposed on Russia will impact Indian
companies. Defense, Tea Exports, Steel,
Coal, Pharmaceuticals, Fertilizers, Oil and
Gas, are projected to be the worst-hit
industries." Sanctions on Russia will have a
negative impact on global commerce and
exacerbate supply bottlenecks. As a result
of these sanctions, India may have to see
some delays in shipments and the closure
of prospective future transactions. The
immediate impact of the Russia-Ukraine
conflict on the Indian economy is clearly
visible in the volatility of financial markets.
Increased crude oil prices worldwide might
have a knock-on effect in terms of cost-
push inflation. India's edible oil business
has also been hampered by the war as
India imports more than 90% of its
sunflower oil from both countries
combined, i.e., Russia and Ukraine. Until
October of last year, India Purchased 1.9
million tonnes of crude cooking oil, out of
which Ukraine Provided 74% of crude
cooking oil to India. Last year, Russia and
Argentina each accounted for roughly 12%
of imports. Both these countries, Russia
and Ukraine, account for almost 90% of
India's Sunflower Oil imports. Prices may
increase steeply if the condition of war

Deteriorates further. Whether a country is
a net importer or not, increased oil prices
are likely to affect people's cost of living
directly or indirectly. Higher energy prices
will directly influence the cost of living, as
well as indirect effects on transportation
and the production of other products and
services. As a result, the rise in oil prices
will create widespread inflationary
pressures. If prices increase further, then it
will wreak havoc on Indian Households.
Agriculture is one of India's most
significant economic industries as it
employs approximately 50% of India's
working population and has a huge
contribution of 17% of India's GDP. India is
also one of the world's major net fertilizer
importers and Russia, Belarus, and Ukraine
are the major exporter of fertilizers. As a
result, rising fertilizer costs which have
already risen more than 50% since the first
day of war, might increase India's subsidy
bill. It will put a strain on India's subsidy
budget and the Country's farmers because
of Elevated ammonia and urea prices.
Wheat exports from Russia and Ukraine
account for almost 1/4th of total global
wheat exports. While the war has disrupted
the wheat supply chain, it has created a
chance for India to export to nations that
have historically not been Indian wheat
importers.
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26 Also, India could benefit from the increase
in Steel prices as about 11% of seaborne
global steel exports are from Ukraine and
Russia. India can use this as an
opportunity for it to enter that market.
Economic Sanctions on Russia have been
imposed quickly. Starting Europe and the
United States have prohibited five major
banks from using the SWIFT global
messaging system, which allows banks to
communicate across borders about
payments and transfers made. Because of
the above sanctions, the Pharma Industry
of India, which is the third-largest exporter
of pharmaceuticals to Ukraine, after
Germany and France, is worried about
their sales because the volume of the
exports reported in 2020-21 to Russia and
Ukraine amounted to $591 million and
$184 million, respectively. Moreover,
companies are worried because receiving
payments

from these countries would now be a big
problem. The war may also worsen the
world's recent semiconductor shortages as
Ukraine is a source of neon, a critical
element in chip manufacturing. With
exports falling and imports growing, India
has a trade imbalance with Russia. Oil and
Electrical Machinery and Equipment are big
components of our Russian import and
export basket.
The following table shows India’s
merchandise trade position with Russia,
Ukraine.
Recently, Russian State TV said that
Ukraine Invasion has already escalated
into World War 3 against NATO
infrastructure, if not NATO, and if this is
the case then the above stated
consequences are just the beginning of
destruction of several economies.
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IS THIS 

SRI LANKAS’S

ENDGAME?

Sri Lanka's crisis appears to be related to
rapidly depleting foreign exchange
reserves. Gold, dollars, and other dollar-
like assets are examples of foreign
exchange reserves. While this prediction
may appear correct at first glance, it is
only a symptom of a much larger issue.
Let's start from the beginning, shall we?
Sri Lanka has a "Frontier Economy,"
meaning it is neither underdeveloped nor
large enough to be classified as an
emerging economy. It's someplace in the
middle. And countries like these are
typically reliant on a small number of
specialized industries. It is here that they
make the most of their money. In Sri
Lanka's context, tourism, tea, and a few
other agricultural goods appear extremely
important. Tourism accounts for more than
10% of the country's GDP.

As a result, when the pandemic hit the
country, it was unavoidable that the
country would face plenty of issues. Sri
Lanka's tourism industry suffered a
setback, and the country's economy
shrank by 3.6 percent in 2020. Tourists
were no longer flocking to the island
nation's beaches, and the country lost a
significant amount of valuable foreign
revenue.

According to Trading Economics, Sri Lanka
earned $455 million each month in
revenue during the heady pre-pandemic
days. However, it had dropped to a pitiful
$3 million by July. As a result, while large
economies such as Japan, China, the
United States, and India could quickly
mobilize resources to combat the
pandemic, frontier economies such as Sri
Lanka were significantly affected.
But then something else happened.
Although the country was in an economic
crisis, the government decided to go
"100% organic." They also outlawed
fertilizers to accomplish this objective fully.
Yes, all of the chemical fertilizers.

by Sankarshan B M
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28 Tea estates were severely harmed, and
because tea exports accounted for the
majority of dollar profits, foreign exchange
reserves were again depleted. According to
an Al-Jazeera study, tea is Sri Lanka's
single largest export, bringing in more than
$1.25 billion each year and accounting for
about 10% of the country's export
revenue. And the ill-advised effort harmed
not just tea plants and farmers and allied
industries and financial sectors that relied
on tea exports. As a result, the tea market
succumbed like many other plantations. By
the time the government eased a few
limitations, the damage had already been
done, and the country had lost much-
needed foreign revenue. Sri Lanka is today
in a condition of economic crisis. The
country's foreign exchange reserves are
practically depleted. Their reserves have
dropped from $7.5 billion in November
2019 to $2.8 billion by July. And it doesn't
appear that they will be earning more
soon. Is this the end of the road for Sri
Lanka?

But why is that? What makes foreign
currency reserves so valuable?
Take a look at it this way. When countries
buy goods from international
marketplaces, they use foreign exchange
to pay for them. As a result, if Sri Lanka
wishes to purchase fuel or meat, it will
have to pay for it with reserves. However,
they have been wasting a lot of foreign
currency while earning very little. So they'll
be in a pickle if they need to acquire
anything from the overseas markets
anytime soon.
Some diligent readers may now be
tempted to develop new ideas and even
visit the printing press. If Sri Lanka can
print a large amount of local currency and
swap it for dollar-denominated assets, a lot
of their difficulties will be solved.
Unfortunately, this strategy is flawed
because, all things being equal, the local
currency will eventually enter the system
and cause mayhem. There will be a lot of
money floating around with little value,
which is a surefire way to enter an
inflationary or hyperinflationary situation
when paper currency becomes nearly
worthless.

So, what is Sri Lanka's plan to get out
of this chaos?
Most people would tell you that once the
tourism industry completely recovers, the
normal order of things will be restored.
That is, however, easier said than done.

Sri Lanka is currently an undesirable
tourism destination. Many nations have
also issued travel warnings to their people,
advising them not to travel to Sri Lanka.
It's a disaster.
There's also the conflict between Russia
and Ukraine to consider. According to an Al
Jazeera study, Russia and Ukraine
accounted for nearly 25% of all visitors
who visited Sri Lanka between January and
mid-February. However, now that the
battle is in full force, that number has
plummeted. As a result, the tourism
industry will take some time to recover
fully.
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Meanwhile, they
require assistance. If
they do not receive it,
the economic crisis will
force them into a long-
term slump. Not only
would this be
disastrous for Sri
Lanka, but it would
also be disastrous for
its financial partners,
notably India. As a
result, the neighboring
countries are all
pitching in right now.
The primary priority is
to keep the foreign
exchange reserves
stable. They'll need
more money to send in
oil, food, and other
necessities. India has
already provided a $1
billion credit line to
help. They're also
working on a $400 mil

currency exchange agreement to further
boost reserves. It appears that Sri Lanka
will now be able to borrow $400 million in
dollars and return it in Sri Lankan rupees.
This will aid in the preservation of their
previous foreign exchange reserve. China
and Bangladesh are also assisting with
loans and other currency swap deals.
This, however, will not be enough. Sri
Lanka is already heavily in debt, with a
total debt of $51 billion. So, a simple
intervention isn't going to cut it. They
require assistance. The International
Monetary Fund (IMF) is providing a bailout.
If the IMF intervenes, they will very
certainly set terms:
1. They'll almost certainly ask the
government to slash its spending program
significantly. There will be no more
splurging on social welfare programs.

2. They will almost certainly advocate for
the privatization of public-sector
enterprises that are losing money.
3. Additionally, they'll almost certainly try
to push through new banking laws that
give the country's central bank more
authority. A decision that prioritises long-
term gains over short-term gains.
And if Sri Lanka follows these directives, a
rescue could be initiated. However, in a
country already trying to make ends meet,
these actions are likely to be immensely
unpopular.

Sri Lanka's troubles aren't going away
anytime soon, and I suppose we'll just
have to wait and see what happens.
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Employee Retention in Post

COVID Great Resignation Era

It's no secret that firms are still recovering
and implementing tactics to better retain
top personnel after the "Great Resignation"
of 2021. The workplace has unquestionably
changed, with individuals wielding more
significant influence than ever before. More
money, more flexibility, and more
recognition are among the demands of
modern workers. In fact, according to an
Oracle study, 88 percent of workers
believe the definition of success has
shifted, naming work-life balance, mental
health, and workplace flexibility as top
priorities in 2022.
Even though staff retention techniques are
a key priority for 87 percent of HR
directors in the future years, 20 percent
find it challenging to stay focused on this
goal. With digital transformation
transforming the way we work and connect
with one another, it's no wonder that
technology is crucial to employee
retention, and it starts with the source.

An employee's onboarding can make or
break their experience.
Employee retention begins on the first day
of work: Strong onboarding strategies
have been demonstrated to increase new
hire retention by 82 percent. Employees
need flexibility and autonomy in their
work, and the correct technology structure
can make or ruin an employee's experience
right away.

by Jugal Navalkar
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31HR Managers' goal as technology leaders is
to provide the correct product choices that
enable their teams to function efficiently
without compromising the security of
either the employer or the employee.
Employees should feel comfortable, valued,
and in charge of their working environment
during the onboarding process without
jeopardizing their company's security,
cost-efficiency, or data management
needs. Employees will feel more
appreciated, independent, and productive
if the company allows them to choose how
they want to set up their digital office.

A healthy work-life balance should be
supported by technology.
Happy employees are more productive, as
cliché as it may sound. In 2022, what
makes employees happy? The answer is
simple: caring companies and managers.
With the Harvard Business Review
forecasting that 65 percent of jobs
currently performed by managers could be
automated by 2025 (paywall), managers'
expectations are likely to change as
automation progresses. Managerial
responsibilities will shift from task
management to overall experience
management, requiring managers to
provide additional support for employees'
professional growth goals, work-life
balance, and business relationships.
However, all managers should not wait for
automation to revolutionize how they
manage their teams. You can improve your
team's processes, obtain real-time pulse
checks on their mental and physical health,
and open the door to social cooperation
that wasn't feasible previously by
leveraging the technologies you already
have and adopting this attitude shift.

Here's how to do it:
•Take a step back from the tools:
Plugged-in managers will start to go
beyond the surface-level functioning of
digital technologies and use them to build
stronger bonds with their teams. When
screen sharing with employees, for
example, if you observe that they are
using obsolete systems or processes, you
might offer to modernize them to optimize
their workflows. When employees who are
generally on camera develop a pattern of
shutting off their cameras, you'll be alerted
to engagement concerns that you can
solve to understand better what's going on
behind the scenes. To stay tuned in, strong
leaders should pay attention to the quirks
of their employees' use of technology.
•Promote health and well-being:
Thousands of tools are now available for
businesses to motivate employees to
improve their mental and physical health.
Employees can take control of their health
by using telehealth advantages and
downloading corporate-sponsored apps.
Allowing flexible work hours or establishing
no-meeting days, for example, can assist
staff in rejuvenating.
•Dismantle societal boundaries:
Technology can help people build more
meaningful connections by breaking down
social barriers. When you hear a dog bark
or a baby scream in the background of a
conference, it immediately disrupts the
previously accepted "work is work, home is
home" mentality. Ironically, working from
any place allows us to collaborate and
become more socially conscious and
considerate of one another.
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32 Beyond The Present
The barrier between reality and virtual
reality will continue to dissolve in the
coming years, and the workplace will be no
exception. People are becoming
accustomed to conversing with chatbots
rather than humans, seeing specialty
restaurants and consumer product
recommendations pop up on their phones.
For the time being, consumer-oriented
technology appears to be ahead of what
we utilize in the business sphere.
That, however, does not appear to be the
case for long. Take, for example, Microsoft
Viva Insights. It searches your emails and
calendar for suggestions on how to
improve your workday ("respond to this
email," "put aside extra time to focus,"
"remember to schedule this appointment,"
and so on). While this is beneficial for
employees, the future is far brighter.

Predict a future where video chats are no
longer one-dimensional—a day when we
can smell each other's coffee and have a
360-degree view of each other's
workspaces without leaving the comfort of
our own homes—as VR continues to
advance.
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INVESTING DURING TIMES OF 

HIGH INFLATION

For consumers, inflation entails rising
pricing for products and services as well as
the possibility of losing buying power if
income does not increase at the same rate.
Both consumers and investors have
difficulties when there are big departures
from a moderate inflation rate. That's
because they might create a serious
economic disturbance. They also affect
different asset classes in different ways
that are frequently unforeseen. The most
common economic reports used to
measure inflation are the Consumer Price
Index (CPI), the Producer Price Index
(PPI), and the Personal Consumption
Expenditures Price Index. Inflation can rise
due to a variety of reasons.

For example, the 1991 economic crisis in
India caused by currency overvaluation
and current account deficit, led to an
inflation that reached upto 13%. Currently,
inflation in the USA is at a 40-year high,
clocking 8.6% in May 2022, while India
also posted 7% in the same month. This
adds another tick to the checklist of an
upcoming recession which is being kept at
bay by increasing interest rates which
decreases the spending power of people.
However, it is crucial to keep these hikes in
control, since it can lead to a slowdown in
the economy, which, when combined with
inflation, results in stagflation. Stagflation
is an extremely undesirable situation for
any country.

by Jash Amin
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34 For the average consumer, rising costs
may mean reducing any indulgent
spending to avoid taking a serious financial
impact. However, if you invest, you're
probably more worried about your funds
depreciating in the market. The best way
to combat inflation, though, is via
investing!
The value of fixed-rate debt securities is
most negatively impacted by inflation since
both interest rate payments and principal
repayments lose their value. After
accounting for inflation, lenders are really
losing money if the inflation rate is higher
than the interest rate.

For this reason, investors occasionally pay
close attention to the real interest rate,
which is obtained by deducting the inflation
rate from the nominal interest rate. Short-
term debt is less susceptible to inflation
than longer-term fixed rate debt since the
impact of inflation on the value of future
repayments is proportionally smaller and
doesn't compound over time. The
investments that are certain to provide
more income or increase in value as
inflation rises perform best under inflation.
Maintaining a flexible budget that allows
you to temporarily reduce your level of
living expenditures during trying times is a
typical, fundamental strategy.

Real estate is a popular option since it

generates more revenue from rentals while

becoming a more useful and well-liked

store of value as a result of inflation. Real

estate can be purchased directly by

investors or through the purchase of REIT

or specialised fund shares. During the

1970s persistent inflation outbreak, real

estate performed particularly well. But as

was shown in 2007–2008, real estate is

likewise susceptible to rising interest rates

and financial crises. Additionally, raising

interest rates is the traditional monetary

policy reaction to high inflation. Investors

frequently resort to physical assets that

are anticipated to increase in value when

inflation increases.

Gold, and to a lesser extent other precious

metals, have served as the primary refuge

for millennia, driving up the price as

inflation increases. A mutual fund or

exchange traded fund (ETF) that owns gold

can be invested in, or gold can be acquired

directly from a bullion or coin dealer. By

purchasing the stock of a commodity's

producers directly or indirectly through an

ETF or specialist mutual fund, investors

can also get exposure to that commodity.

In a context where there is inflation, the

cost of raw materials often increases

concurrently with the cost of finished

goods created from those raw materials.

Many assets have historically been thought

of being inflation hedges or insurance.
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Exchange-traded funds, on the other hand,

must roll over their futures holdings as

they expire, so they often underperform

the price of a rising commodity. Bond

investing may seem paradoxical given that

fixed-rate debt often suffers from inflation.

With inflation-indexed bonds, which give

variable interest rates based on the rate of

inflation, this is not the case. They are also

held in a few exchange-traded funds and

mutual funds. Think about investing in

junk bonds for a riskier strategy. When

inflation increases, high-yield debt, as it is

formally termed, tends to appreciate as

investors seek out the greater returns that

are provided by this riskier-than-average

fixed-income instrument. Short-term

bonds are more resistant to rising interest

rates, while long-term bonds will

experience losses. It is therefore better to

steer clear of anything long-term oriented

and to stay with short to intermediate-

term bonds in times of economic turmoil.

You frequently see rising pricing

everywhere, from the grocery store to the

petrol pump, when inflation is as rampant

as it is. So, to keep track of your money

each month, monitor your budget and stick

to a spending plan. If you're spending

money on things that are fun but perhaps

not necessary, stopping or postponing

these costs can result in savings in

unanticipated areas. An emergency fund is

key: “Open a savings account and put

three to six months of expenses there that

stays in cash and is only for emergencies,”

says Carrigg. Consider a certificate of

deposit (CD), but don't invest for a

maturity that is longer than how long you

can actually go without the money in order

to maximise interest. The yield is too low

to make the stretch worthwhile, and the

early withdrawal penalty more than covers

the difference.

In conclusion, keep to any precise

objectives or deadlines you have set for

your investing strategy. Additionally, if you

are about to require income for retirement,

avoid purchasing long-term growth stocks.

You should never venture beyond of your

risk-tolerance comfort zone due to a

fixation with inflation. There are no

promises made. Traditional inflation

hedges don't always work, and unusual

economic circumstances may provide

fantastic outcomes for unexpected assets

while leaving what appeared to be solid

bets in the dust.
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FPSO MARKET IN THE MIDDLE 

EAST AND EUROPE

What Is Floating Production Storage and
Offloading (FPSO)?
A floating production storage and
offloading (FPSO) vessel is a floating vessel
placed near an offshore oil field that
processes and stores oil until it can be
transferred to a tanker for transportation
and further refinement. FPSOs can be
anything from a repurposed ancient great
ship to a brand-new purpose-built vessel.
Such a vessel recycled for oil is known as
an FLNG, short for floating liquefied oil.
Demand for new-build and changed FPSO
ships has increased on account of the
sinking rate of new

onshore oil findings to consequential low
levels and still from electronics that
enables effective Deepwater oil exploration
in unprecedented sea insights

FPSOs are particularly beneficial in newly
created offshore oil regions where pipeline
infrastructure is lacking or in remote
locations where constructing a pipeline is
too expensive. With FPSOs, a ship does not
have to sit idle while a production plant
produces enough oil to load it. Today,
about 457 such vessels are operating
worldwide.

by Deep Chand
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37Industry Analysis:

FPSO Market Insight:
According to International Energy Agency
(IEA), annual capital expense toward
offshore oil & gas result activities will reach
USD 60 billion by 2040. Furthermore,
depleting coastal oil reserves and mixed
extreme foundation development

costs will favour the arrangement of FPSOs
as a suggestion of choice. The ability of
these parts to economically hasten the
obtainment of oil & gas will boost their
arrangement over the coming generation.
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38 A growing number of findings
and taking advantage of slight
oil reserves at detached
offshore districts accompanying
the capability of FPSOs to
function outside established
building support will influence
offshore market progress. For
instance, in August 2018, an oil
field was found in the North-
Western Shelf of Australia,
accompanying a supposed
reserve of over 170 million
barrels of oil.

In addition, the capability of these parts
expected redeployed to various oil fields
followed by the tiredness of individual field,
in addition to privilege to hard weather
environments will further throw their
arrangement

Global FPSO Market:
The Global FPSO Market is necessary to
evolve at a CAGR of 12% in the forecasting
date (2021-2028). The worldwide FPSO
advertisement is separate on the basis of
type, aircraft carrier type, water wisdom,
and body type. The double body type slice
is expected to rule the stock exchange
agree the forecast period. New regulations
on stopping oil dirtiness from oil tankers
when bearing heavy grade oil (HGO) are
now working. According to these rules,
sole-hull tankers are limited from bearing
severe grade oil if the ship's capacity is
more than 5,000 tons DWT.
97

Global Market Segmentation:
Converted Ship, New Build Ship, and
Redeployed are the three types of carriers
in the global FPSO market. Because of its
minimal capital requirements and quick
deployment, the converted carrier sector
dominates the industry. A converted FPSO
is an existing transportation vessel,
generally a crude oil shuttle tanker, that
has been modified. Converting a
transportation vessel into an FPSO is a
frequent process utilised for a variety of
reasons, including cost savings, faster lead
times, and asset management.

Furthermore, certain shipyards may be
able to execute the conversion, whereas
only a few will be able to hold the hull of a
new-build FPSO in development. The
converted section of the global FPSO
market is growing because it takes less
time, costs less money, and is easier to
deploy. The global FPSOs market has
witnessed moderate growth over the past
couple of years owing to increased demand
for FPSOs.

Latin America market capex in 2018 was
valued at over USD 18 billion. The
discovery of endless oil reserves in pre-
seasoning geological tiers in addition to
favorable administration actions and
increasing expenses, will boost the
manufacturing development. According to
Petro bras, the Santos and Campos basins
of Brazil contain over 16 billion barrels of
pre-seasoning oil reserves.
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39Moreover, the launch of new local content

rules in Brazil, meaning easier & lower

necessities accompanying reduced fines for

E&P contracts, will efficiently boost the

arrangement of FPSOs in the country.

New project implementations generally

compel the Europe market development in

the UK and Norway. The market growth is

generally attributed to the domain's rigid

obligation to issuance decline targets and

the increasing importance of diversifying

energy supplies.

The Middle East & African market is from

enormous ability new-build and well-

personalized ships, adequate for oil fields

placed in deep and extreme-deep waters

generally across the seaward areas of

Nigeria, Angola, and Ghana. Furthermore,

a large group of approximately lower-

capex buoyant solutions appropriate for

the hollower oil fields and similarly less

harsh weather environments prevailing in

the domain will drive the Asia Pacific FPSO

retail growth

FPSO Industry Background:

Floating Production Storage and

Offloading (FPSO) containers are

seaward production parts that contain

hydrocarbon transform supplies and

depository ability for oil and gas on a

single principle. The fundamental design

of an FPSO combines a floating vessel,

constituting transform supplies, known

as topsides, embarked the ship's

embellish and depository convenience

beneath in the skeleton. An FPSO, post

prepare, stores the product before

offloading it annually to shuttle tankers

or transport the treated hydrocarbons

using a subsea passage foundation.

Depleting onshore oil reserves and

increasing offshore investigation actions

will favour the production approval over

the forecast timeframe.

Competitive Market Share:

Key performers operating in the
worldwide retail involve Bumi Armada,
BW Offshore, CNOOC, MODEC, SBM
Offshore, Woodside Petroleum, Petro
bras, DSME, Hyundai Heavy Industries,
Samsung Heavy Industries, KBR, Saipan
and Technique, among possible choices.
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HIRING

DILEMMA

Should HR Manager focus on Job
Applicants’ skills or degree when
recruiting staff?
There are specific skills that employers
look for in job applicants, regardless of the
job you are applying for, and if you have
those skills, you may be more attractive to
recruiters. When filling a position in which
they have minimal experience, recruiters
need to be confident in finding the best
person for the job. Of course, employers
want to make sure you are the right
person for the job with the right degree,
but they also need to know if you have the
right skills to deliver it.

Skills-based hiring requires not only that
there be adequate testing for candidates
but also that employers have a legally
compliant process to determine the level
and scope of competencies needed for
each position they are seeking to fill. The
goal of skills-based hiring is to ensure that
applicants can demonstrate that they have
the necessary skills to fill the position
successfully regardless of their academic
credentials.

by Jugal Navalkar
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41Through a skills-based approach to the
hiring process, degrees can be combined
with assessments, certificates, and other
alternative methods to determine
applicants' skills and aptitude. Moving from
hiring based on credentials and pedigrees
to a skills-based approach could open up
new avenues for companies searching for
talent. As more companies seek to bring
more diversity into their workforce, moving
to a skills-based or performance-based
hiring model opens up a larger pool of
candidates, many of whom have the skills,
competency, drive, and ability to excel in
the industry.

Many top employers have already begun to
expand their hiring pools with applicants
who may not have a college degree but
have relevant experience and skills.
Companies that continue to fill positions
after college graduation are paying the
price with higher hiring costs and higher
wages as they isolate themselves from
highly qualified candidates who have
chosen an alternative path to acquire skills.
Employers cannot fill open positions
because they cannot find candidates with
the skills they need, while job seekers who
are desperate for a job but lack specific
skills are discouraged from applying for
those positions. Many recruiters and hiring
managers also state that it takes much
longer to fill vacancies when a college
degree is a strict employer requirement.

Recruiters also often assume that
candidates will not be comfortable on the
job, rather than letting candidates decide
for themselves. The problem starts with
not really knowing how to find the right
person for the job. That is, you cannot
actually tell if a candidate can work until
you ask them to simulate the position you
would like to hire them for.

It is important to show employers that you
have the mix of hybrid skills they need
when applying and interviewing for a job.
There are many ways to assess an
applicant's ability to work without relying
on their education or delegated experience,
from sophisticated competency tests, such
as coding tests, to innovative end-to-end
competency tests.

By reducing the number of employers who
have eliminated reliance on graduate
requirements in hiring, these employers
seem to be thinking more carefully about
what skills they need and describing them
in more detail, making the job more
attractive. Candidates are more aware of
the need to develop interpersonal skills,
encouraging skills providers to think about
how they can update their curricula to
include these skills. Companies that
continue to turn down graduate jobs are
paying the price with higher hiring costs
and higher wages, isolating themselves
from highly qualified candidates who have
chosen an alternative path to acquire skills.
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UNCONVENTIONAL 

MARKETING STRATEGIES

Often called "Guerrilla Marketing,"
unconventional marketing strategies
conjure some comical images that stay
with us for a long time. Guerrilla marketing
combines tools, tactics, and practices used
to connect with customers directly and
leave a lasting, unforgettable impression.
Guerrilla marketing's ultimate objective is
to inspire customers to remember a
brand's products in unexpected ways.
Marketers rely on unorthodox techniques
to leave a long-lasting impression on
customers. Guerrilla marketing varies from
traditional marketing. It depends heavily
on human connection, has a lower budget,
and focuses on small groups of promoters
responsible for spreading the word in a
localized location rather than through large
media campaigns. In his 1984 book
Guerrilla Marketing, Jay Conrad Levinson
coined the phrase.

Its goal is to create a buzz around a
product or brand in order to improve the
likelihood that a customer will buy it or tell
others about it. Companies who use
guerrilla marketing rely on viral marketing,
or word-of-mouth, to distribute their in-
your-face promotions to a wider audience
for free. Guerrilla marketing requires a
connection to a customer's emotions. This
strategy isn't intended for all types of
goods and services; it's more commonly
utilized for "edgier" products and to target
younger customers who are more likely to
respond positively. Guerrilla marketing
occurs in public venues with the largest
possible audience, such as streets,
concerts, public parks, sporting events,
festivals, beaches, and retail malls. One of
the most important aspects of guerrilla
marketing is deciding when and where to
run a campaign in order to avoid legal
ramifications.

by Harsh Chauhan
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43You could wish to try one of these many
methods of guerilla marketing, depending
on your marketing budget and marketing
team's overall ingenuity:

EVENT AMBUSH MARKETING-
Ambush marketing is a unique marketing
strategy in which companies/brands sell
their product while another firm or
competitor is currently advertising the
same thing. Ambush marketing strategies
are commonly used in major sporting
events such as football, cricket, the
Olympics, and basketball when advertisers
do not pay any sponsorship fees to the
event organizers but instead aim to attract
attention to their product by promoting it
against competitors.
A classic example of Ambush Marketing
was displayed during the FIFA World cup
2010. When Bavaria beer acquired tickets
for a section of the stadium for girls
wearing bright orange apparel (associated
with the brand) who were then directed to
sing and bring attention to themselves
during a live game, they attacked the
South Africa 2010 World Cup and its official
sponsors Budweiser. This created a huge
sensation at that point in time, and the
creatives were applauded for this
campaign.

Atlanta hosted the 1996 Summer
Olympics. Instead of opting for ambush
marketing, Nike did not pay for Olympic
sponsorship to promote its brand and
goods. Nike manufactured the most
unforgettable Olympic moment. By placing
Olympic-themed advertisements along the
streets of Atlanta. Michael Johnson posed
with his gold medal and his gold Nike shoe,
which sparked a lot of interest in the city.
Reebok was the official sponsor of that
Olympic Games; however, no one recalls
Reebok's marketing during the games.

ASTROTURFING-PAID ENDORSEMENTS
Astroturfing is a controversial and, in some
circumstances, insensitive guerilla
marketing strategy. Astroturf marketing
imitates social proof by using phony
endorsements, much as astroturf is false
grass that looks like the genuine thing. The
most common sort of astroturfing in
current marketing is some form of hype or
publicity. Internet blogs, online forums,
and even the workplace are routinely used
to generate buzz.
McDonald's admitted to compensating
about 1,000 customers as an example of
this. Customers queued for a quarter
pounder in one of McDonald's Japanese
restaurants, looking as if they couldn't wait
to have one of the fast-food giant's most
famous burgers.

Individuals are also paid to publish
favorable reviews, give positive
testimonials, or leave positive comments
about a company's products or services on
social media sites.
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44 BUZZ MARKETING-
Buzz marketing is the polar opposite of
Astroturf marketing. Instead of generating
and mimicking the fake hype, it uses
genuine endorsements, particularly from
high-profile people or celebrities, to
increase brand awareness and visibility.
These high-profile endorsements and
recommendations happen spontaneously
and organically, without costing the
company anything. Buzz marketing
leverages a brand's buzz to position a
product or service as a must-have.
The ALS ice bucket challenge is still one of
the most well-known viral marketing
efforts of all time. While we may have all
heard about the challenge after being
nominated by a friend on social media, the
charity's marketing team actually kicked
off the campaign at a fundraiser, where
they encouraged audience members to
pour a bucket of cold water and ice over
their heads, video it, and share it on social
media, as well as nominate a friend to do
the same. What happened was that
celebrities such as Bill Gates, Mark
Zuckerberg, and even Donald Trump took
part in the challenge.

EXPERIENTIAL MARKETING-
Experiential marketing is a guerrilla
marketing method that motivates and
involves customers in a company's growth
and success. Rather than the traditional
marketing approach, which views
customers as passive recipients of
advertising messages, experiential
marketers believe that customers should
be active participants in marketing
campaigns. Experiential marketers employ
creative marketing to inspire customers to
co-create a marketing campaign in order
to assist them in forming an emotional
bond and a strong relationship with a
company. This bond results in a mutually
advantageous relationship in which the
brand secures repeat business and the
customer has access to items and services
that they like and believe in.
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45An example of experiential marketing was
on display during the party of Smirnoff.
Nothing compares to a completely
immersive entertainment experience. In
other words, a spectacular event. Smirnoff
created a comic book-themed industry
party, enabling guests to immerse
themselves in another universe. The venue
was decked out with full-sized graphic
comic pictures that matched the overall
plot. All of the brand ambassadors dressed
up as characters from the paintings to
keep the imagination alive all night. The
party's concept remained unchanged
throughout, and all attendees were
immersed in a comic book realm. With a
red color scheme and bartenders dressed
as imaginary characters, Smirnoff created
a remarkable experience that showcased
their ingenuity and brand.

STREET MARKETING-
Traditional ad campaigns use more
traditional methods and advertising places
to gain more brand awareness and
customer attention than street marketing
efforts. Street marketing is commonly
found in places where people would not
expect to see it.

When people stroll down city streets, they
expect to see ads on billboards high in the
sky and on eye-level screens, but they
seldom expect to see advertisements
printed on manhole covers, blended into
street art, or emblazoned across street
crosswalks.
Ghostbusters conducted guerrilla
marketing on the streets. They took over
London's Waterloo Railway Station with a
giant Puft Marshmallow Man, which was
placed there before the film's release.
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PRODUCT

PERSONALIZATION

Look at things around you. They can be as
simple as a watch, your pen, or as
exquisite as your car. These are the things
that are very important to you, and you
can’t spend a day without including those
things in your daily routine. These are the
assets that make you feel who you are and
influence your attitude and lifestyle. Now
imagine taking your perspective a notch
higher. Well, how? By giving a personal
touch to these daily use products, or any
product. Adding a personal touch to
products is known as Product
Personalization. It can be anything, a name
inscribed, a particular-colored variant, or
some extraordinary work to make your
product appear different from others. It is
done to make the customers feel more
connected to their product. When they
think that they have a unique product in
their hand, crafted especially as per their
requirement, their confidence boosts up,

and they come across as better
personalities or an upgraded version of
themselves. For years, psychologists have
taught us that people enjoy hearing and
seeing their names in print. Finally, in the
21st century, we can see organizations
leveraging this habit of people to increase
their annual revenues. They have come to
terms with creating a particular product for
specific customers according to their
requirements. This is done against
charging a nominal fee to access
personalized goods. And this has been a
welcoming step. People nowadays want to
stand out from the crowd, so they seem to
go for a customized product if that can be
made available. This makes the customer
love their “own” specially curated product a
bit more and helps the brand get a place in
the minds of their customer. This act of the
organization shows that they care for their
customers and are ready to walk the extra
mile for the satisfaction and pleasure of
their customers.

by Shubham Ranjan
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47Many organizations see personalization as

the tomorrow of the business. And they

aren’t a bit wrong, as the world has

already witnessed the success of products

like Amazon Alexa and Google HomePod,

to name a few. This can also be thought of

as technology conspiring to become more

intelligent than human beings. But the

Machine Learning and Artificial Intelligence

algorithms that they use helps in the

personalization of the electronic gadget for

their customer. Such products are not

exclusive in terms of looks. Still, the

experience they deliver to its customer is

tailor-made and makes the customer feels

unique not only with the gadgets but also

with essential items like a recipe that have

been personalized. For example, people

now have the option to go for a

personalized interior and wallpapers when

they are renovating their house. Also,

many such restaurants allow their

customers to prepare a dish that they do

not serve through their unique technique,

and the customer gets to name the dish

they prepare. And of course,

personalization of daily used things has

become very common these days. One can

find the minor items around them, from

their keychain to their coffee mug being

personalized for their use. It is no wonder

that every item on the planet might be

customizable within five years. And even

today, if given a choice to either select a

standard product or a customized one, it is

absolutely no brainer what the customer

will choose to own. So, product

personalization does help in increasing the

sales of any commodity.

So, product personalization makes a

person’s product stand out from the crowd,

thereby attracting a lot of eyes. As more

and more people see others using

personalized products, the more they wish

to own one of that kind. It helps increase

the business of the organizations that can

cater to the needs of such customers who

demand some specific touch for their

products and the experience related to

their utilization at large. What the future

holds for the customers will be very

exciting. Product customization can be the

make-or-break factor for any business in

the coming times. If they can walk that

extra mile for customer satisfaction, they

can comfortably grab a good market share

or might even become the market leader in

their industry. If not, they will need to

undergo some miracle to even survive in

the market with its fierce competitors who

would not want to put a foot wrong in their

business.
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HOW DATA 

DRIVES 

A BUSINESS

At least 2.5 quintillion bytes of data are
getting generated every day. According to
statista.com, global data creation is
projected to grow to more than 170
zettabytes by 2025. The Big Data market
is expected to increase at a Compound
Annual Growth Rate (CAGR) of 11.0
percent, from USD 162.6 billion in 2021 to
USD 273.4 billion in 2026.
Every sector is generating a massive
amount of data. Companies may gather
data from various means such as fitness
watches, a user's IP address, previous
search queries, a user's location, and even
the advertisement that a user clicks, etc.

But why has every organization so

interested in data?

Analyzing data reveals many hidden
insights of businesses that leaders would
not have interpreted in traditional ways.
Data will continue to be a driving force in
the world. Data analytics is the instrument
that enables business leaders to assess
how their business is doing and pinpoint
areas that require attention from a
corporate viewpoint. Data analytics helps
business managers make well-informed
decisions, encouraging disciplined thinking
to move the firm forward, improve

efficiency, increase profits, and meet
organizational objectives.
According to a Deloitte survey, 49%
of respondents believe analytics
helps them make better decisions,
16% believe it helps them better
enable critical strategic projects, and
10% believe it helps them enhance
relationships with consumers and
business partners.
A corporation can simplify the
process of getting a product created
and into the hands of the client by
using data efficiently. Data science is
not dealing with the only selected
department of a business.

by Rituraj Singh
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49it helps every part of a business become
more productive and effective. A
manufacturing company can use data
collected from consumers to figure out the
number of products needed to be
manufactured, which increases the
operating capacity as well as the
profitability. Many logistic companies use
data analytics to manage their overall
operations. They can figure out the
optimum route for shipping and
approximate time. Ecommerce use
customer data to track their shopping
trend and provide customized
advertisements. Rather than making
haphazard advertisements, a planned
campaign based on accurate data analysis
might save costs on unnecessary
resources. To recruit the best people for an
organization,

human resources managers gather data
from various recourses. It gives them a
correct estimation of the employee they
will recruit.

There is a long list of uses where
businesses can use data to improve their
productivity and profitability, but it is not
sufficient to have only data.
•A business should focus on getting good
quality data
•And how they should use acquired data

According to one Harvard Business Review
article, only about 3% of companies meet
a basic standard of data. Poor quality of
data can be troublesome. It increases
costs, wastes time, lowers decision quality,
lowers customer satisfaction, and makes
any data strategy more challenging to
implement.

Business leaders must successfully use
data to make decisions. Understanding the
implications of the data and how they
affect the profit margin of the business
owner is critical to designing a profitable
plan.

Data analysts must be able to do the
following in order to be effective:

•Be aware of the company's goals and
objectives.
•Investigate the significance of numbers
and figures in data.
•Analyze the reasons for certain
occurrences using data discoveries
•Present technical ideas in simple language
•Contribute to company decision-making
by providing well-informed advice.
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50 Effect of covid

Covid'19 brought uncertain impact on
everything from consumer behaviour to
supply chains and the economic changes
for a business. Data driven decision-
making depends on past data, and because
of the uncertainty of the pandemic,
decision-making has become more
challenging. To make predictions about the
future trend, we need good quality past
data, which has always been difficult, and
the unpredictability of the pandemic has
made it more challenging. Companies
began to focus on where they could gain
new insights rather than relying on
outdated data. For that, they started
looking for new data sources and using
existing data in more efficient ways.
Predictive analytics will give more errors if
past data is inaccurate, so companies are
moving toward descriptive analysis as we
can easily get good present data and
recent past data.
During the covid'19 period, as corporations
began to use more digital platforms to
communicate with customers, manage
fragile and complicated supply chains, and
help workers, it accelerated the
opportunities for data analysts. Companies
began to focus on where they could gain
new insights rather than relying on
outdated data. For that, they started
looking for new data sources and using
existing data in more efficient ways.

Businesses have adopted analytics in a
relatively short period of time. It opened
many opportunities for managers and also
has become a game-changer for
businesses. Advanced data analytics can
help firms make faster decisions, but they
must evaluate their current models,
improve, and stay nimble. In order to
achieve optimum outcomes, businesses
must understand how to successfully use
this technology, increase the quality of
their data, and manage it. Those who are
successful in doing so will have a
significant advantage over their
competitors.
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TATA 

SUPER 

APP

Tata Neu – the super and much-awaited
application, was finally launched on 7th
April 2022. It is possibly India’s first
application, which brings everything from
grocery to medicine to hotel and flight
booking on a single platform.
The app’s description on its Play Store
page reads: “Consume cutting-edge digital
content, make payments, manage your
finances, plan your next holiday or perhaps
just your next meal – there are lots to
explore and experience in the world of Tata
Neu.” This in itself is an explanation of the
wide range of features available on the
app.
Tata Sons Chairman N Chandrasekaran
wrote on LinkedIn:
“It is a Neu day today! Tata Digital, the
youngest member of the Tata family,
brings you Tata Neu today.”
He further mentioned that it is an exciting
brand that brings all its brands on one
powerful platform. This application
combines its traditional consumer-first
approach with the modern ethos of
technology.
Every time the consumer uses the app for
any service, it rewards them with Neu
coins which can be redeemed to avail other
services. It can even be used to manage
finances and make

payments across multiple brands of Tata,
websites, and in-stores with the help of
Neu coins, UPI, EMI, and many more.
What is a Super App, and how did the
concept of a Super App get introduced?
A mobile or web application that provides
multiple services, including e-commerce,
payments, financial transactions, social
networking, etc., is termed a Super App.
China was the first country to use the term
super app for its well-known application
WeChat. More than a decade ago, China
banned many foreign applications, but
people were by then so obsessed with the
use of social networking sites such as
Facebook, Messenger, and so on that, it
was not possible to stop people from using
these things. Hence, Tencent, a Chinese
company, developed WeChat in 2011 as a
simple messaging app. Later on, the
company introduced the concept of
payments, social media, and shopping,
making it a super app by bringing multiple
services on one platform. It became the
world’s largest application in 2018, being
used by more than 1 billion active users.
Facebook also tried to build such a model
later, but it has not been successful as
WeChat.

by Avneet Kaur
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Has any other Indian company tried
Super App?
Yes, companies such as Paytm, PhonePe,
etc, tried to build a similar model. Paytm
introduced the concept of Paytm Mall, but
the major question we have is: Is the
concept successful? Ask yourself, how
often do you use Paytm Mall to purchase
things or go to applications such as
Amazon, Flipkart, and so on to buy things?
The answer would certainly be the major
use of E-commerce websites only.
Similarly, WhatsApp introduced the
concept of payments but did we ever use it
to make any payment. No, we mainly use
the payments app such as Paytm and
Google Pay. Whatsapp is mainly used for
sending messages and sharing videos and
photos. Every application is used for a
specific purpose. We tend to use different
social networking sites for various
purposes.
So, the next question which arises is:

When the concept of the Super app is
not so successful in India, why did
Tata introduce it?
There are many differences between the
Chinese Digital Market and Indian Digital
Market. People of China did not have a lot
of options, so WeChat became a
tremendous success there, but Indians
have a lot of options and are very
particular about their choices. We are now
habitual in using different applications. But
the case of the Tata’s is different. People
are very loyal to Tata Brands, and because
of the brand reputation built by the Tata’s,
we can think of Tata Neu as becoming a
successful venture. Tata’s own many
brands, be it their airlines, hotel chain,
grocery chain BigBasket, or Tata 1mg. As
the customers will be getting all these on a
single platform, they might like it. The
concept of Neucoins is also attractive.
Users will be awarded NeuCoins based on
their past purchases too, and whenever
they make a transaction now, they will
earn 5% Neu Coins or more every time.
The best part is that 1 NeuCoin is equal to
1 rupee, which means if you have 100 Neu
Coins, you will get a discount of 100
rupees on your next purchase.
Tata Neu has received an overwhelming
response since its launch, and the Tata’s
are planning to host other companies’
brands on the application soon.
Reliance and Adani Group are also working
on a similar model, so it would be
interesting to see whether Tata Neu turns
out to be a great success and how it will
fight the competition ahead.
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ABG SHIPYARD SCAM

Once known as the powerhouse in
shipbuilding, ABG Shipyard is under probe
for pulling the most extensive banking
fraud in Indian history. CBI booked ABG
Shipyard's Directors and ABC International
private limited for allegedly causing losses
of 22,842 Crores to 28 banks. To
understand the scam, we need to
understand the working of the shipping
industry. When looked upon from a bird's
eye, the Shipping Industry has three
dominant players. These are Charter,
Shipping company, and Shipyard.
The charter is the one who rents the ship
to either transport cargo or passengers.
Let's take the example of Toyota; Toyota
wants to import or export their cars, for
which they require ships; therefore, they
will rent them, making Toyota a charter.
Toyota would approach a Shipping
Company. The shipping company owns
vessels or container ships and regularly
leases them to charterers. These shipping
companies are responsible for maintaining
ships, providing marine fuel for transport,
staffing, and obtaining port clearances. For
these services, they charge freight
charges.

Now, Toyota is just one Charterer, but
there are many companies in need of
export and import. Therefore, shipping
companies need to have sufficient vessels
to meet the demand. To meet the demand
for ships, shipping companies approach
Shipyards. These are the companies that
manufacture and repair the vessel.
Shipyards need to plan capacity thoroughly
as building ships takes around 3-4 years,
and each vessel requires roughly 40-100
crores worth of capital. If there's a sudden
surge in demand from charters, the
production of ships can't be rammed up
suddenly. If only two ships are left unsold,
80-200 crores worth of capital will be stuck
in dead inventory.

by Saransh Maheshwari
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54 In the early 2000s, there was healthy
growth amongst the developing nations.
So, naturally, ports were experiencing
development and an increase in demand.
Shipyards were receiving many orders, and
the shipping industry was on the boom.
Due to this, Investors and Banks poured
billions of dollars into the global container
shipping business as it was considered
highly profitable. Even the demand for
Trade grew much faster than the supply of
container carrying capacity. Therefore, the
industry kept ordering new vessels.
Now, as we know, shipbuilding takes
around three years. Therefore, ships
ordered in 2005 would be completed by
2008. But, in 2008, the recession
happened, and giant companies went
bankrupt. The recession meant two things
for the shipping industry. One, Trade got
hit, and the demand-supply ratio toppled.
Two, global freight charges went down
because shipping companies could not
generate revenue from charters, and they
couldn't pay what they owed to shipyards.
Shipping companies started canceling the
orders with shipyards, and these shipyards
had been working on those orders for
years now. Shipyards started having giant
vessels in dead inventory, and with that,
crores of rupees the worth of capital got
locked in.
In the case of ABG Shipyard, they too
received tons of orders during the gold
rush of the shipping industry, and to fulfill
the demand, they had to get a loan.
Usually, there is a good amount of due
diligence before the dispersal of money,
but in this case, somehow, it didn't
happen. They had record profits of around
200 crores, but banks agreed to lend them
thousands of crores. These loans were
given on their assets which they had about
5540 crores worth of. But of this amount,
2280 crores worth of dead stock was
included, which we know had no buyer.

Further, In 2012, ABG Shipyard secured
some big orders from India's Indian Navy
and Shipping Corporation. But, even with
these orders, they couldn't pull off a profit.
Until 2012, ABG shipyard was profitable,
but from 2013, it started raining losses;
they had 199 crores worth of loss in 2013,
then around 897 crores of loss in 2014-15,
and by March 2016, their net loss
amounted to 3704 crores. In 2014, they
attempted loan restructuring by extending
the duration of the loan, but even with
that, they couldn't repay and were
classified as a non-performing asset by
July 2016. By this time, the owners and
promoters of ABG understood that the
company was doomed, and a scam-like
operation started. ABG Shipyard had 16
shell companies, and the money raised
from the loans was diverted through 98
companies and was mainly used to create
personal assets. So when lenders
appointed EY to conduct an investigation.
They revealed evidence of fund diversion,
and then banks filed complaints in 2019.
After which, CBI sought clarification and
finally filed an FIR on the 7th of February
2022. The news came to light, and ABG
became famous outside the shipping
industry.
That's how ABG pulled off one of India's
greatest scams.
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NSE SCAM: 

TIME SURELY IS MONEY

It's been ages since our
forefathers have been telling
us ‘Time is money’ and
recently uncovered NSE scam
news yet again reinforces the
same age-old saying. But
before going through the exact
scam, we need to lay some
foundation work on the
working of NSE and the
incorporation of 'TIME' in the
whole scenario.

There are limited sources to earn money
for NSE: fees (listing fee, processing fee,
book building fee, and transaction fee),
Interest and miscellaneous making, and
co-location charges. Say you own a
company and wish to list it on an
exchange, you'd go to NSE, and NSE would
charge you the 'Listing Fee' for putting up
your stocks on their exchange. Further,
NSE will demand a 'Processing Fee' at the
end of fundraising. Together, these listing
and processing fees account for only 3% of
the exchange's revenue. Now, NSE also
provides a service to help owners ascertain
a listing price, and this service costs the
owners and is called the 'book building
fee'; this fee accounts for about 0.3% of
NSE's revenue. Then comes the most
significant shareholder of NSE's income,
the 'Transaction Fee,' which builds around
75% of NSE's Revenue. Then NSE has
some interest earnings and various sources
to account for about 17-18% of the
revenue. Lastly, NSE has 'Co-location
Charges,' which account for about 5% of
its revenue. Co-location was the arena
where the scam happened.

Now, to understand co-location and its
charges better. Let's take an example of
any high-volume stock, which tends to
change price every second. Now, this price
change over a second would be minuscule,
maybe about ten paise Or 15 paisa, which
might seem arbitrary or insignificant to the
eyes of a retail investor. But when it comes
to hedge funds that invest hundreds of
crores at a go, this minuscule difference
would add up to crores of rupees.
Therefore, it is essential to catch the lower
price and be quick with the trade. But the
transmission of prices from NSE servers to
Brokers servers takes a second or two,
which is enough to lose upon that 15 paisa
price shift. Therefore, in August 2009, NSE
offered Co-location facilities for some extra
charges to counter this pain point. Co-
location means brokers would be able to
place their IT servers next to NSE serves,
and hence the distance is lower, the
transmission time would be negligible, and
these brokers would have the freshest
price.

by Aman Agrawal
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56 Since not all brokers have enough money
to use co-location services, some premium
brokers use co-location. Now, if a stock
price fluctuates from 20 to 20.1, premium
brokers would know it first, and the regular
brokers would realize it after a second
delay. This scenario would help premium
brokers in making tons of money. This was
not precisely illegal but, indeed, was
unfair. Now that we have the groundwork,
let's see what went wrong.
NSE's system transmits data to multiple
servers where brokers were locked in.
Usually, companies have a 'load balancer'
(A device that seeks which server has the
most negligible load and sends the data to
that server, this activity keeps the system
optimum). But NSE didn't have a load
balancer back then; therefore, loading was
done manually. There were people
changing loads on servers, and that meant
inefficiency. If brokers are locked on a
server, they will stay there for the rest of
the day. Now, Brokers would get some
inside information to know which server
starts first and gets themselves latch onto
it. This allows them to receive faster price
fluctuations. Brokers would also find out
servers with the most negligible load to
latch on. This will enable them to execute
their trades faster than that brokers
latched on to crowded servers. Brokers
also started crowding other servers to get
maximum unfair advantage.

To give some facts, Mr. Sanjay Gupta
(Director - OPG Securities) used similar
tactics to gain an unfair advantage by
hiring Mr. Nag Bhushan Bhatt; he worked
with omniscience technologies, and he
would give information on which server
worked better. There was also a staffer of
NSE, namely Mr. Jagadish Joshi, who
would provide information on the starting
times of the servers.
This is how some influential brokers gained
an undue advantage by receiving the data
just a second before everyone else. Some
reports say they earned around 50-100
crore rupees more every day just because
of this arrangement. Though our
forefathers told us about the Time being
money, they sure wouldn't know its
amount.
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FORD  
FALL OF AN AUTOMOBILE GIANT

Ford announced its pull-out from India on
September 9, 2021. Ford has sold over 12
lakh passenger vehicles in India in its more
than 25-year history. Before exiting the
Indian market in 2017, Ford's compatriot
General Motors sold roughly 8.8 lakh
automobiles in India under two separate
names - first Opel and then Chevrolet. In
contrast, East Asian automakers have
established a stronger presence in India, a
market that Europeans are also attempting
to penetrate.
Hyundai has sold 5 times more automobiles
in India than Ford in the post-economic
liberalisation era and has a 17 percent
market share at the apex of the Indian
passenger vehicle (PV) industry. In India,
the Korean brand has even outsold the
Japanese global car heavyweights (Toyota
and Honda).

by Dhruv Verma
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In India, Ford has had both successes and
failures with various products. On the back
of the success of generation-1 Figo, it has
reached the greatest PV market share of
4% over the course of its existence
(primarily diesel version). What Ford India
failed to achieve was long-term viability.
Only one model in Ford's Indian portfolio
did all the heavy lifting and supported
50%+ volume at any given moment. Other
goods in the portfolio were either
unsuccessful or non-existent. Its early line-
up was characterised by mid-size sedans,
such as the Ikon and subsequently the
Fiesta Gen-1,

followed by the Figo Gen-1 hatchback and,
most recently, the Ecosport, which debuted
in 2013.
In the end, Ford India has always been a
one-car marvel, with Endeavour as the
cherry on top. To maintain market share,
automakers must have a successful
product portfolio that is updated on a
regular basis to reflect current market
trends and has a staggered product-life-
cycle curve. This enables businesses to
retain a steady cash flow while also
defending their region from competitors.
It's not that Ford India didn't try; it's just
that they tried too late, and their mistakes
cost the firm dearly.
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Ford India's most successful product is the
Ecosport, which is followed by the Figo
gen-1 and Fiesta gen-1. Of course, Ikon
might be regarded iconic in its own right.
In India, the profit-driven Endeavour
served to give Ford a somewhat premium
brand image. Then there were the
enormous flops in their respective niches,
like as the Fiesta gen-2,

Fusion, and Mondeo. But it was the Figo
gen-2 and the Aspire that were the true
killers for Ford in India (a product tailor-
made to fit into the unique taxation policy
India has for sub 4m passenger vehicles).
The overall direction was sound, but the
execution could have been better.

To be competitive, Ford needed to either
lower the price of its cars or keep releasing
new, feature-packed vehicles. But it didn't
succeed either.
For a long time, little cars have dominated
the Indian market. Like Maruti Suzuki and
Hyundai, Ford failed to prosper in the
market by focusing on tiny vehicles. Ford
focused on engine power and performance
while the rest of the country was fixated on
car mileage. On the other hand, several
automakers, like Maruti Suzuki, Hyundai,
and Tata Motors, provided purchasers with
the right ingredients. Another aspect
contributing to the brand's poor
performance was a lack of model variety.
While rival automakers continued to create
new models, Ford focused on Ikon for a
long time. It ultimately added a few
models, but it was too late, and the
carmaker was already losing ground in the
competition.
Ford's leadership was viewed as remote
and uninterested. Having an outsider as
the CEO of Ford India may have affected
the company's ability to interact effectively
with Indian partners.

Ford's India operation was led by
foreigners, which set it apart in a market
where pricing and relationships were
crucial. BVR Subbu, an Indian, was
Hyundai's CEO for ten years. Hyundai's
Indian leadership was always willing to
communicate with all stakeholders, and
they were effective in portraying a positive
image of the company, its services, and its
India focus. Indians were also in charge of
Maruti Suzuki.
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Ford has declared that it will continue to
provide car aftermarket parts, repair
services, and warranty support to its
customers in India. It will work with its
distribution network to restructure and
ease the transition from sales and service
to parts and service support. Previously,
American automakers GM and Harley-
Davidson had pulled out of India, a market
that had promised tremendous growth in
the past. General Motors claimed there
was no evidence of a recovery after nearly
two decades of trying to make a name for
itself in this market. Suzuki Motor Corp.
and Hyundai Motors' low-cost vehicles are
still the best options in markets like India.

Ford India has never had much of a
presence in the Indian market. As a result,
its demise will not have a big impact on
the market's other automotive
manufacturers. In FY21, the company held
a 3.3 percent share of the UV market.
Other automakers will strive to fill the hole
left by Ford's exit with their own UV
solutions. To quote Henry Ford, the
founder of Ford Motors, “Failure is simply
the opportunity to begin again, this time
more intelligently,” but will Ford make a
strong comeback? Only time will tell.
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CONSOLE

WAR!!

The video gaming industry is experiencing
a resurgence, with over 2.7 billion gamers
globally by 2020. Billions of dollars are
being poured into the gaming industry as it
undergoes revolutions on several fronts,
including the mobile, PC, and console
gaming industries. Gaming consoles
account for a large percentage of the
gaming industry's revenue, with major
competitors such as Sony and Microsoft
controlling more than 90% of the market.
In 2018, the worldwide gaming console
market was worth USD 34.27 billion, and it
is predicted to grow at a CAGR of 5.3
percent from 2020 to 2027, reaching USD
51.15 billion by 2026.
Market Dynamics:
Market Drivers – Product innovation and
improved technological features are
significant drivers in the global gaming
console market. The gaming industry is
rising as more people in this generation
become interested in gaming. The number
of professional gamers has increased
worldwide, individuals spend more time
gaming, and even casual players spend a
significant amount of money on the latest
gaming consoles. People who previously
considered gaming equipment a waste of
money now view consoles and other
gaming gear as a need in modern living.
The hardcore gaming community
continuously looks for methods to improve
their gaming experience.
As a result, game and gaming console
developers are being pushed to produce

unique and advanced technologies,
supporting the global gaming console
market's growth.
Challenges– Intense rivalry from the
mobile gaming platform, which has grown
significantly in the last three years, is one
difficulty in the worldwide gaming console
business. People are playing more games
on their smartphones as mobile gaming
evolves. These devices make it simple to
access game material. Furthermore, most
mobile games are free, whereas most
console games are not only priced but also
reasonably pricey.
Trend - To keep up with the growing
popularity of mobile gaming, consoles are
getting more and more online multiplayer
games like Minecraft, Fortnite, COD, Gears
of War, and Halo. Every year, new and
updated versions of games are released to
keep gamers interested and improve their
gaming experience.
Restraints - When creating a console,
manufacturers are continually confronted
with challenges. Furthermore, concerns
about the design, user interface, and
glitches while gameplay are frequently
mentioned. Aside from that, console
manufacturers are continuously dealing
with pricing concerns due to the lack of
improved technology. These companies are
unable to produce consoles at a lower cost,
and the high price of consoles is one of the
key reasons why most people are still
hesitant to purchase them, even if they
want to.

by Yash Jain
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Major Market Players and Market
Share:
There are many console manufacturers
around the world, but there are only two
major participants in this market:
1.Sony Computer Entertainment Inc.'s
PlayStation
2.Microsoft Corporation's XBOX
Sony Playstation dominates the console
gaming business with a 65.05 percent
market share. With a 34.94 percent
market share, Xbox is still in the race,
posing a danger to Playstation's current
position. This rivalry between Xbox and
Playstation, on the other hand, is not new
and has been going on for the past 20
years.
In December of 1994, Sony released the
PlayStation for the first time in Japan. It
became the most popular gaming system,
dethroning Nintendo and Sega as pioneers
and eventually dominating the market.
The PlayStation and Xbox rivalry began in
2001, when Microsoft released the initial
edition of their Xbox, whereas Sony only
recently released the PlayStation 2 in
2002. The Xbox was the first game console
to really challenge Sony's supremacy. The
first Xbox struggled to compete with the
PlayStation 2, selling just roughly 24
million systems globally compared to 157
million for the PlayStation 2. Microsoft is
said to have lost money on the console
hardware.

Microsoft applied what it had learned from
the first Xbox to its second model, the
Xbox 360, released in 2005, beating Sony's
PlayStation 3 release in 2006..
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The following were the primary reasons for
Microsoft's victory over Sony this time:
•Microsoft Xbox came up with a new
design this time.
•Xbox has a head start, thanks to its Early
Access program.
•Microsoft's Microsoft Studios had added
more first-party developers, including
Sony's own first-party developers.
•Sony introduced the PS3 at a higher price
despite having fewer exclusives.

In 2013, Sony and Microsoft introduced
their following systems, the Playstation 4
and Xbox One. Because of the PlayStation
4's capabilities and a robust library of
console-exclusive games, the PlayStation 4
outsold the Xbox One by 114 million units
to an estimated 48 million units.
A quick check at overall sales of all home
consoles released indicates that
PlayStation has trounced competing
console companies. The PS2 alone sold
more than the Xbox 360 and Xbox One
combined.

NINTENDO'S REVIVAL- Nintendo,
formerly a market leader in the 1980s,
came close to dying in the late 1990s after
losing its entire market to Sony
Playstation. The arrival of Microsoft's Xbox
in 2001 left Nintendo with no chance of
ever regaining market share. Many people
predicted that when Nintendo debuted the
Nintendo Switch in early 2017, it would be
a massive disaster because gamers were
already split between Playstation and
Xbox. However, it was later discovered
that gamers have always admired
Nintendo's design and creativity. They only
wanted portability, and Nintendo did not
disappoint them this time. Nintendo sold
15 million systems and over 63 million
games in its first fiscal year.

Although Nintendo's market share is now
less than 1%, these percentages are
expected to improve in the following years,
and Nintendo will pose a severe challenge
to Playstation and Xbox.
The PlayStation and Xbox have been
embroiled in a vicious war since the
introduction of the first Xbox and many of
the successive generations of game
consoles that both franchises have
delivered since then. While PlayStation still
has the bulk of the market, the margin
between the two gaming behemoths is at
an all-time low.
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Even more incredible
when you consider that in
2012, PlayStation had a
market share of about
90% of the console
market. In 2020, both
Sony and Microsoft
debuted their future
systems, the PlayStation
5 and Xbox Series X and
Series S. Many industry
analysts now believe that
there is no longer a
console war because
Microsoft has moved on
from the console war
mentality and expanded
its gaming services

beyond consoles, for instance, Xbox game
pass and the Xcloud game streaming
service. Xbox has developed a massive
library of games for players in one spot
with the advent of the Xbox game pass,
charging them once a month via a
subscription model. In comparison,
PlayStation continues to offer games
separately for a very high price, which is
not budget-friendly for gamers, given that
they have already paid a significant
amount on the platform. Experts say that
Sony needs to develop something new and
unique soon, or else the PlayStation will
lose its dominance in the business.

A shift from gaming:

Today's Gen Consoles have undergone
significant changes, and they are now
much more than just game machines.
Instead of only being a gaming tool, they
have transformed people's minds and are
now positioned in homes as a concentrated
hub for all things, including entertainment.
Gaming consoles have been updated in
recent years to offer the following
features:
Media Streaming– Consumers can stream
and watch whatever movies or videos they
desire on today's consoles. Because most
online video streaming and popular OTTs
such as YouTube, Netflix, Prime Video, and
Hulu tv are currently available, a user has
a wide range of possibilities to access and
view a movie or series. In addition, if
support.

there is no internet access for online
streaming, a film can be watched via USB
TV applications– Numerous TV
applications, such as HBO, Hotstar, and
SKY, are now accessible, allowing
subscribers to access a variety of TV
channels spanning sports, music, and
movies for a monthly fee, removing the
need for a DTH connection or set-top box
for console owners.
Web surfing– If you want to do anything
other than play games and watch movies,
you can surf the internet. Many browsers
can be used for this purpose; some are
paid.

Road Ahead:

Streaming Games– In the next ten years,
streaming technology will become
mainstream. Many professional gamers
have already begun live streaming while
playing games on PC; however, it is not
viable for everyone because it takes a very
high-end PC and a variety of gaming
devices, all of which demand significant
investment. However, as network
infrastructure improves, it is expected that
buying a game and immediately starting
streaming it will become commonplace by
2030. In the following years, live
streaming over consoles is projected to be
possible, which will be more comfortable
and enhance the high-resolution 8K
gaming experience.
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Digital Distribution– Due to apparent
manufacturing and logistics constraints,
the software has always been more
profitable than hardware in the gaming
industry. Physical copies of games will
soon be phased out in favor of digital
versions. The primary source of revenue
for console makers has always been the
sale of high-priced game copies. Compared
to selling physical copies, digital
distribution of the games will allow for
large profit margins. Publishers typically
make $35 on a $60 game sold in stores,
but publishers are expected to make more
than $45 on each copy sold with digital
distribution.
VR - Even in non-VR games, virtual reality
can be a more common component. Apart
from technical limitations, there is
absolutely no reason why VR mode should
not be included in numerous genres such
as strategy games, shooting games, and
roleplaying games. There are already some
wonderful and unique VR features out
there today, such as high-tech sound
effects and realistic images. However, a
whole VR experience requires an initial
hardware expenditure, which is still a
highly solitary experience. For mainstream
audiences, these issues have established a
barrier to access. New control options, free
independently managed cameras, and
other accessories such as a virtual reality
gun or weapon could make it more
realistic. Once these systems are more
widely available and at a reasonable cost,
the games will become more popular.

Cloud Gaming - Given the current state of
gaming ecosystems and the growing
popularity of mobile games, cloud gaming
services are predicted to dominate gaming
in the future. A user can play games that
are streamed to their mobile using the
company's console controller through cloud
gaming. One of the key benefits of cloud
gaming is that it allows users to access
games from anywhere; you don't need a
console to play them; all you need is a
streaming device, such as a smartphone
and a controller. Xbox recently released its
Xcloud gaming service, but it has not been
a massive hit due to the unavailability of
many capabilities that are only available on
a PC or console on smartphones. However,
it is projected that smartphones will
become more powerful than today's PCs in
the coming years. While the world is not
yet ready for cloud gaming, it will
undoubtedly become the most defining
gaming technology in the coming years.

There are several reasons to believe that
the next console generation will be the
best yet. With a more digitally connected
world, this new era will see gamers from
all four corners of the globe competing and
playing together. This will be an exciting
experience for gamers and a potentially
lucrative one for businesses.
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ZOMATO’S 10 MINUTE 

DELIVERY PROMISE 

Zomato has recently announced that they
will be delivering food orders within 10
minutes to their customers and is facing a
lot of backlashes from the lawmakers,
restaurants, delivery worker unions, and
the various state police also.
Stakeholders have raised concerns
regarding these short delivery timings as
they think that this may put added
pressure on overworked delivery persons.
There is another concern that this may
prompt them to interact in rash driving and
traffic violations because 10-minute
delivery may require fast driving, and
hence this may lead to road accidents.
Zomato aims to fulfill quick 10-minute
deliveries out of a “finishing stations’
network” located in close proximity to
high-demand customer neighborhoods,
starting with four such stations in Gurgaon
under a test. The company’s claims that
it’ll not put any pressure on delivery
workers to deliver faster have not been
enough to assuage concerns about the

working conditions of gig workers.
Ms. Karti Chidambaram, a Member of
Parliament, has raised concerns regarding
Zomato’s 10-minute delivery promise as
“absurd.” She has also raised concerns
regarding the lack of Social Security
benefits available for gig workers in
parliament. Ms. Karti has also sent a letter
to Zomato demanding the typical daily
earnings of delivery workers and whether
it’s evaluated if the incentives posed to its
delivery workers have led to hazardous
consequences like rash driving and flouting
of traffic rules. In reply to the statements
and concerns raised by the MP in
parliament, Zomato has said that to finish
the delivery within 10 minutes, the worker
typically rides for between 3-6 minutes, at
a mean speed of 20km/hr so that they will
not engage in any rash driving and hence
no traffic violations. But that assurance has
not been enough.

by Aditya Chikte
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In a meeting among the top
executives of Zomato, Swiggy, and
officials from Greater Chennai’s
traffic Police, they discussed a few
points related to their pilot project
and the concerns related to rash
driving of delivery workers.
Zomato has informed in the
meeting that they will launch its
pilot 10-minute food delivery only
in a few cities of India, which if it
were to launch in Chennai, they
would work along with the
department of local government
with proper intimation and
coordination.

Restaurant owners are concerned
about making compromises on
quality. While Zomato will start
their pilot from “finishing stations”
that probably will serve some
popular and fast to make

dishes able to deliver but restaurant
owners were skeptical about the standard
of the food that may be delivered within
the promised time.
Zomato is exploring multiple business
models to try to do this, including
warehouses of its business-to-business
supplies business for restaurant partners,
called Hyperpure, or leasing out new
facilities. They are also exploring models
where restaurants can fulfill orders or
select food items directly. After the
December quarter, Zomato had said
Hyperpure had been implemented in nine
cities, and they have increased the
investments within the business since
listing in July.

Strategically Zomato has invested $5mn in
Mukunda foods, a new-age food robotics
company that designs and manufactures
smart robotic machines and equipment to
automate the food preparation process for
restaurants. Also, this machinery helps in
the standardization of flavor and hence
reduces cooking time by 20-50% for
Chinese and Indian cuisines, and this will
be going to be a game-changer for faster
deliveries. Now, only time will tell if they
are able to succeed in this or not.
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THE CURIOUS CASE OF 

TWITTER

As we know, Twitter is an online
microblogging service for distributing short
messages among groups of recipients via
the internet. Twitter contains elements of
social networking sites with instant
messaging technology to build networks of
users who may engage with one another
through "tweets." A user enters a tweet on
their phone or computer and transmits it to
Twitter's server, distributing it to a list of
other users (called followers) who have
signed up to receive the sender's tweets.
Users may also choose to follow certain
subjects by clicking on hashtags, which
creates a type of discussion and pushes
the number of followers in a Twitter feed
into the millions. Tweets may be about
anything, from jokes to news to dinner
plans, but they must be under 280
characters long.

Twitter emerged from the podcasting
venture Odeo, founded in 2004 by Evan
Williams, Biz Stone, and Noah Glass. Jack
Dorsey proposed a short messaging service
(SMS) for friends to post and share small
blog-like updates.

On March 21, 2006, Jack Dorsey posted
the first tweet, and the finished version of
Twitter appeared in July 2006, initially
pictured to be 'twitter' by Noah Glass.
From the beginning, Twitter was mainly a
free SMS with a social networking
component. To achieve financial
independence from its venture capital
investors, Twitter unveiled "Promoted
Tweets," a form of advertisements that
would appear in search results. An
essential step in the evolution of Twitter
was its increased use as a tool for
journalists. Twitter transformed into an up-
to-the-second news source that
transcended political borders. Then, Twitter
established itself as an emerging outlet for
disseminating the information, witnessed
in several global protests. Twitter became
a hub for those who would prefer to see
specific details suppressed as well.

by Abhimanyu Kaundal
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Twitter's board of directors, which was still
debating Musk's proposal five months after
he submitted it, had completed a study to
give a value to its independent strategy,
which Parag Agrawal was presenting.
Twitter's board chairman, Bret Taylor, the
co-chief executive of Salesforce, was in
charge of acquisition discussions. Twitter's
board of directors realized there was no
white knight, as technology and media
businesses worried about potential
antitrust violations. Private equity firms
couldn't burden the company with enough
debt to boost profits due to its minimal
cash flow.

Elon Musk offered a $54.20-per-share offer
price for the social media company.
Following this came a 38% premium to
where Twitter shares were trading before
April 4, when Elon Musk emerged as a
Twitter shareholder; the stock had traded
higher than his offer for most of last year.
Even if Twitter performed as well as the
previous year, its bankers predicted that
investors would value the business lower
since the social media advertising industry
had grown more price competitive. The
board was skeptical that Agrawal could
return the stock to $54.20. If Twitter
ignored Musk, some investors threatened
to side with him in a tender offer he had
said he was exploring. A poison pill that
Twitter had adopted would protect the

company from a takeover, but it would not
spare it from publicly losing the support of
its shareholders.

Technology stocks plunged for most of
April amid concerns over inflation and an
economic slowdown. Twitter's advisers met
with Musk on Sunday and tried to convince
him to raise his offer, but he said that the
$54.20-per-share offer was his final offer.
The two sides agreed to a deal, and
Twitter's board met to approve it later in
the day. Twitter shares, which had ended
trading at $45.08 when Musk unveiled his
bid, closed at $51.70, only a slight
discount to the deal price. The recent
development of Twitter take over has seen
a hindrance. The U.S Federal Trade
Commission (FTC) reviews Elon Musk's $44
billion takeovers of Twitter Inc., citing
concerns over the threat to free speech. By
next month, the agency is to decide
whether it will conduct an in-depth
antitrust probe of the transaction, which
would further delay its closing.

The future of digital media spaces such as
Twitter has risen to incur global changes.
The curious part is to see if this acquisition
comes through and the influence cast by
this on the dynamics and models on which
Twitter functions and the position of the
company in the social media market.
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Answer

What are the new 

beverages introduced by 

Starbucks in India that 

gives the menu a desi 

touch ?

Answer

Q3

As US $ becomes stronger 

and Euro becomes weaker 

what unique landmark 

exchange rate was 

achieved after 20 years ?

Answer

Q5

Which crypto trading 

platform co founded by 

Darshan Bathija has 

suspended withdrawals, 

deposits and trading in 

cryptocurrencies recently ?

Answer

Q2

Fondly referred to as the ‘Father 

of Internet & Data Services’, he 

passed away on 9th July at 82. 

His memoirs was called The 

Telecom Man. Name him.

Answer

Q4

This Indian American is the 

CEO of a Fortune 500 company. 

She has decided to step down 

recently. Name her and the 

company.

Answer

Q6

Name this tech co promoted by 

Suresh Reddy and Vijay Kancharla

with HQ in Hyderabad that started 

with e-greetings, moved to Internet 

advertising , later making 

wearables and IoT based devices. 

The company’s stock has been in 

the news for the last 2 years.

Q1
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Answer

Q7

Many IndiGo flights suffered 

delays as many cabin crews 

reported sick suddenly. What 

event is being speculated to 

have triggered this mass 

casual leave ?

Answer

Q9

Which Indian company is 

one of the largest 

franchisees of PepsiCo 

outside of the US ?

Answer

Q11

Chairman of Shapoorji 

Pallonji group Pallonji 

Mistry RIP. Why was he 

called the ” Phantom of 

Bombay House” ?

Answer

Q8

What was the first eSports 

event in India telecasted 

live by Star Sports on June 

24 ?

Answer

Q10

Which company has 

launched Love Depot, the 

country’s first sexual 

pleasure e-superstore ?

Answer

Q12

Name this brand of craft 

gin from Nao Spirits 

founded by Anand Virmani 

that has gone on to 

become the largest selling 

gin brand in India.

Answer

Q13

Who has taken over as 

the new CEO of Niti

Aayog on retirement of 

Amitabh Kant ?

Answer

Q14

Which retail chain had 

acquired the Unlimited 

chain of apparel retail 

from Arvind Fashions ?
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1 Masala Tea and Filter Coffee

2 B.K.Syngal

3 1 US $= 1 Euro

4 Sonia Syngal of Gap Inc

5 Vauld

6 Brightcom Group

7 Air India recruitment drive

8 Battleground Mobile India ( BGMI)

9 Varun Beverages

10 TTK Healthcare

11
Shapoorji Mistry owned 18% in Tata Sons and was the biggest individual shareholder and on

the board of directors. It was not known what influence he had in the affairs of Tata group.

12 Greater Than

13 Parameswaran Iyer

14 V-Mart
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